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CANNED FOODS WEEK 


MARCH 1-8 1922 
“IT WILL HELP YOUR BUSINESS” 


Now is the time to have every retailer in your territory 


display the Red, White and Blue Canned Foods Week 


streamer. 


$ 
4 
Over 200,000 of these streamers have now been distribut- | 
ed throughout the United States, along with general Can- 
ned Foods Week suggestions to dealers and ideas for 
special window trims. 


If, however, you know of any dealers who have not re- 
ceived their streamers please wire Roy F. Clark, National 


Chairman, 1739 H. ST N. W., Washington, D. C. 


The Red, White and Blue Streamers Should 
Be In Every Retailer’s Window Today. 


THIS SPACE USED BY THE NATIONAL CANNED FOODS WEEK 
( COMMITTEE THROUGH COURTESY OF THE AMERICAN CAN CO. 


2 NOW IS THE TIME! 


ESTABLISHED 1878 
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THE 1921 DIRECTORY OF CANNERS 
iS NOW READY 


A list of the canners of the United States, compiled by the National Canners’ 
Association, from Statistical Reports and such other reliable data. 12th Edition. 


Carefully prepared and up-to-date; lists corrected by canners themselves; verified by com- 

petent authorities. The various articles packed and other valuable information is given. 
Distributed free to members of the National Canners’ Association. Sold to all others at 
$2.00 per copy, postage prepaid. The book that is needed by all wholesale grocers, 
brokers, machinery and supply men, salesmen, and practically everybody interested in 
the canning industry. Get your order in early. 


NATIONAL CANNERS’ ASSOCIATION, 1739 H St. N. W. Washington, D. C. 


PERSONAL CHECKS ACCEPTED 


CANTON BOX COMPANY 
2501 to 2515 Boston St. Baltimore, Md. 
PACKING BOXES 


Made up or in Shooks. Cargo or Carload. 


—MANUFACTURER—— 
Canned Goods Cases 
901 S. CAROLINE STREET BALTIMORE, MD. 


The Baltimore Box and Shook Company 


DOUBLE PINEAPPLE GRATER 


(WITH HOPPER REMOVED) 


OANNED FOODS, CANS, 
BOXES, PACKERS’ suPPLizs, BROKERS 


Proms: 205-206-207 Phoenix Bidg. 
OF, PAUL 114 & 44% BALTIMORE, MD. 
CANNED GOODS EXCHANGE 
Year 1921-1922 
President , John R. Baines. 
Vice-President, W. H. Killian.. * 
Treasurer, Leander Langrall 
Secretary, William F. Assau. 
COMMITTEES 
Executive Committee, Benj. Hamburger, Chas. G. 
Summers, Jr., H. Steel 

Arbitration Committee, C. J. Schenkel, Frank A. Curry, 


T. Preston Webster, Wm. 
Grecht, Norval E. Byrd. 
Committee on Commerce, D. H. Stevenson, m8. 
Jones, C. F. Butterfield, E. F. 
Thomas, J. O. Langrall. 
Committee on Legislation, E. C. White, Geo. T. Phillips, 
Geo. N. Numsen, John 8. Gibbs, 


¢ 
Thos. L. North. 2 
Committee on Claims, Fred. W. Wagner, Leroy Lan- 
« 
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MADE BY THE, 


JOHN R. MITCHELL CO. 


Foot of Washington St. 
BALTIMORE - MD. 


grall, R. S.Rightson, John W. 
Schall, Jos. M. Zoller. ; 

Hospitality Committee, W. E. Lamble, H.’ W. Krebs, 
Robt. A. Sindall, Robt. A. 
Rouse, Jas. F. Cole. 

Brokers’ Committe, F. A.Torsch, Herbert C. Rob- 
erts, J. A. Killian 

Committee on Agriculture, William Silver, H.P.Strasbaugh, 
Albert T. Myer, Jos.N. Shriver, 
Samuel J. Ady. 

Counsel, Eli Frank. 

Chemist, Chas. Glaser. 


JOS. M. ZOLLER & CO., INC. 


which passes down to the fine saws on the two lower spindles, from 

there it falls into a tub under the machine. Machine is well braced 

and the workmanship is of the best; gears are cut from the solid, 

and saws are milled from so¥id blanks which gives a cutting edge 

to two sides of the tooth. Hopper and discharge shoots are lined 
with white pine. - 


The large-tooth saws, on the upper spindles, coarse grind the fruit 
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TROYER-FOX NON-SPILL 
CLOSING MACHINES. 


Warehouse Losses 


Due To Slack Seams 


Just now the boys are reconditioning your carry over 
warehouse stock. Your losses from spoilage may be keep- 
ing you awake at night. 


Did it ever occur to you that good, tight, perfect seams 
will cut down this loss ?_ Installing Troyer-Fox Non-Spill 
Closing machines will make a wonderful saving in your 
warehouse spoilage. 


Let us sent you a list of users 
who have found this to be true. 


SEATTLE-ASTORIA IRON WORKS 
Seattle, Washington. 


Builders of Troyer-Fox Sanitary Can Making and Canners’ Machinery. 
Sales Agents. 
J. L. Collins, Geo. H. Dowsing, H. S. Gray & Co., E. P. Burbank, 
Santa Marina Bldg., Pratton Bldg., Honolulu, 409 Marine Bank Bldg., 
San Francisco, Calf. Sydeny, Australia. T. H. Baltimore, Md, 
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Noteworthy Double 
Seamer Development 


It can no longer be truthfully said that we are handicapped 
through lack of proper equipment for closing Sanitary Cans. 
The tremendous strides in perfecting high speed Machines re- 
quiring a minimum amount of attention—first manifested at the 
Cleveland Canners’ Convention, and again at the last Atlantic 
City Meeting—continued through 1921. 


Canners having a year’s experience with these Machines are 
loathe to displace them—the solution of Double Seamer annoy- 
ances being reached. 


The predominant features of ourequipment—tersely stated— 
comprise speed without spill —products of the most liquid charac- 
ter being handled at from 100 to 110 Cans per minute. No inter- 
ruption in operation—and the consequent elimination of “Spare” 
Machines, connected to cumbersome conveyors, monopolizing 
much power to operate and occupying valuable floor space. 
Reduction in waste from mashed cans and loss of contents—com- 
parisions of this saving show wonderful economies; and lastly, 
uniformly tight seams, insuring longer life for the filled Can. 


Canners dealing with us are assured of that measure of re- 
sponsibility necessary for the proper execution of all contracts, 
and derive the personal attention that our Officials can render all 
urgent matters, as against delays of concerns operating under 
the handicap of absentee ownership. 


SOUTHERN CAN COMPANY 
Baltimore - - - - Maryland 


“Southern Service Stands the Strain.”’ 


* CANNED 
WEEE / 


Every factory in the business should have a copy ot 
this important book of formulae—as a prevention against 
loss. 


PRICE $5.00 PER COPY 
Published by 


THE CANNING TRADE 
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WEEKLY REVIEW 


The drive for future business not quite so active—Small Orders, 
With Rush Notices, the Style of Buying—Canned Foods 
Week Already Showing Signs—Costs Must Be 
Held Down in 1922—A Slight Epidemic 
of Failures—Canned Foods 
Week the Important 
Consideration. 


So far as the canned foods market itself is concerned there 
are no material changes to be noted this week. The efforts of 
the brokers to stir up business in futures are slowing down be- 
cause of the very evident lack of interest on the part of the buy- 
ers—they do not want futures. That is they want them only as 
they want spots, and that is when the need of them has come 
right home to them, and not a moment before. This class of 
buyers are playing the “careful game” to the limit, whether of 
their own volition or through foree of circumstances, or we 
might more properly say here—‘“through circumstances over 
which they have no control.” 

Operators in the market say that orders are coming from 
near and far, and some of them for assorted cars, but mainly 
in “pool-cars,” but in all instances it is noted, there are rush 
orders attached to them. It cannot be otherwise when they wait 
until their salesmen bring in the orders before placing requisi- 
tions with the canners or producers. 

Already the effects of Canned Foods Week are showing an 
some of our wholesale grocers say they have sold more canned 
foods this past week than for many weeks. The retailers have 
evidently made up their minds to cash in on the publicity being 
given canned foods, which is the only wise thing to do, and is 
merely good merchandising; but they should not let their efforts 
end with the passing of this week. If the people are to perma- 
nently learn about the real value of canned foods—the mos‘ 
profitable and least loss-resulting article handled by the retail 
grocer, the good work of Canned Foods Week must be persist- 
ently followed up, and canned foods kept in front of the con- 
sumers. Why should not the retailer push this one-best-seller, 
for it is just that. And if they allow the momentum given these 
goods through this big drive, to die down or diminish they will 
be very foolish. There are millions of dollars’ worth of the 
finest kind of advertising being sent to attract people’s attention 
to canned foods, for this Canned Foods Week: are the retailers 
and others going to allow this to end with the passing of the 
week? To do so would be the most wilful waste yet seen in 
our country, and we know that there are too many good mer- 
chants to permit this blunder. Now that the great movement 
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has been set in motion, it must be kept going, and it will be. 

Not a little comment has been caused by the advertisement 
appearing in last week’s issue of The Canning Trade, and again 
this week, warning holders of canned tomatoes that they must 
protect their market to see that the supply of this necessary 
commodity is not entirely exhausted and the market left unsup- 
plied. This eventuality is more real than many may suppose, 
and the advertiser—and it is a legitimate advertisement—is 
right in his contention. It would be a most unfortunate thing 
to find the market bare of canned tomatoes. People would be 
given the wrong impression and the whole canned foods industry 
would suffer, for we doubt if anyone would believe that the 
clean-up was honest or in fact; and they would contend that the 
goods were being withheld. This would cause severe resentment 
on the part of the public, and the industry does not want that. 
It will be recalled that when Canned Foods Week was first men- 
tioned that it was said there might not be goods on hand to sup- 
ply the demand such a drive might make. Later this fear was 
laughed at, but at least as far as canned tomatoes are concerned, 
there is some ground for the fear today. A heavy consuming 
demand on canned tomatoes would soon exhaust the supplies. 
Such an event would put false ideas into the heads of many 
tomato canners, and might result disastrously to the canned 
tomato business in the year to come. However, we are not go- 
ing to cross that bridge until we come to it; but the warning 
is not without reason. 

Canned tomatoes are actually a little easier in this market 
this week, for the spots, but it is only an immaterial reduc- 
tion to promote business, we believe. Still we must quote the 
market as it is. You will recall we have had very serious in- 
structions along that line, and although we did not need them, 
since we have always done just that, still there are always some 
who want to “soft-peddle” everything that is true, if it goes 
against their pocketbooks. : 

Some brokerage houses that have been reported as offering 
future tomatoes at low prices have been unmercifully “panned” 
this past week, and rightly so, if they did make sales at such 
prices. Just how a tomato canner is to come out whole on No. 3 
standard tomatoes at $1.17%4 is very hard to see at this writ- 
ing, and it would be the part of folly for any canner to tie-up 
his business for the year on such prospects. We do not say 
that it will not be possible to get out on this, but it does not look 
possible at present. There is much effort to hold down costs 
this season, because everyone knows that costs, and selling prices 
will have to be low to do any business, but if we are going back 
to the old pre-war conditions when the canners figured their 
costs—carefully we were told—and then went out and sold 
futures at from 2%c to 5¢ per dozen less than their “cost 
figures”—well, it will be most discourgaging, as it will show 
that the adversities of the past few vears have taught them 
nothing. Let the tomato canner look to the corn and pea can- 
* ners and note that they are not selling futures, except when they 

show a profit as it looks today. Even then events may prove 
their guesses wrong, and they may find a loss at the present 
prices, but at least they are not deliberately taking a loss with 
their eyes wide open. This is a bad season to trifle with your 
bankers, and certainly the banker can think nothing of the man- 
ufacturer who does not know his costs, and far less of the man 
who deliberately sells below cost. 

We have had a slight epidemic of failures this week, mainly 
in the stock-brokerage line (and no one cares about a stock 
broker), and the fact has caused a great deal of uneasiness in 
financial circles. You may expect to see this reflected in a 
tightening of the credit lines and less leniency on the part of the 
bankers, if such be vossible. The bankers have already throttled 
down business until it is at a walk, and while their act is large- 
ly responsible for such failures. they do not regard it as so; but, 
on the contrary, take these failures as additional reason to be 
more stringent with money. And so the trouble is enhanced. 

Elsewhere in this issue you will find tidings of the big 
Canned Foods Week, and we hope every mother’s son in this 
business has prepared to work hard and long all during this 
coming week to make everyone know more about canned foods. 
This will be a test of the business ability of the canners—how 
well they are able to help themselves, and from this how much 
the canners are entitled to help. “The Lord helps those who 
help themselves.” and the Lord help the canners if they do not 
help themselves this week, for no one else ever will, if thy do not, 
after all the urging they have had. This is one time when they 
must not “let George do it.” The wholesalers and the retailers 
and all handlers of canned foods are going to watch and see 
how each and every canner acts—or does not act. This is true 
of the smallest as well as of the largest—the canners are on 
trial. as well as their products—the canned foods. 


This is the week, and it is up to YOU to get busy. Let’s go! 


February 27, 1922 


LET’S MAKE PARADE WORTHY OF THE TRADITIONS OF 
BALTIMORE CANNING. 
February 238, 1922. 
The Parade: 


Two attitudes towards the parade have revealed themselves; 
one of these attitudes is favorable. ‘Go ahead,” says the favor- 
able attitude, it’s a fine idea; and it can be done. One canner 
pledges two trucks, another canner pledges three trucks. We 
shall not go ahead until we have the assurance of fifty trucks 
and passenger cars. A jobber says, “I haven’t a truck that may 
ke entered, but I’m willing to go out and hire a truck.” “En- 
ter passenger cars,” says an enthusiastic friend of the parade. 

d we are willing that passenger cars shall be entered. The 
unfavorable attitude dismisses the idea with a snrug of the 
shoulder—‘it can’t be done,” says the unfavorable attitude. 

But it can be done. It can be done if each canner and each 
jobber of Baltimore will dismiss his doubts and fears and enter 
into the idea with whole-hearted earnestness. With fifty trucks 
and passenger cars pledged us we shall be able to conduct an 
entirely creditable parade. 

It is desired that the trucks entered shall carry pyramids of 
canned foods and that they shall be otherwise handsomely 
decorated. Flags and bunting will assist greatly in the scheme 
of decoration. Passenger cars should also be deocrated with 
flags and with bunting and should carry signs bespeaking the 
favor of the people toward Canned Foods Week. 

At the moment we may count on at least twenty-five trucks 
and passenger cars. But we shall need a minimum of fifty cars. 
We shall not go on with fewer than fifty entrants. Will you 
*phone us or write us at once saying whether your house will 
register for entrance in the parade. 

Signs should be in good taste. Grotesque effects should be 
avoided. See to it that signs are well made, for it is intended 
that the parade shall be a dignified presentation of canned foods 
upon the part of the producers and the distributors of Baltimore 
to the people. 

Of course it can be done. And it can be done handsomely 
enough if each canner and each jobber of Baltimore will dismiss 
his unwarranted fears of the success of the parade, and get 
into it with earnestness and with enthusiasm. Will you enter? 
Please indicate your intention at once. Phone Plaza 5139. 

Very truly yours, 
EDWARD A. KERR, 
Chairman Parade Committee. 


> 


Support 
Canned Foods 
Weeb 
MARCH 1-8, 1922 
It Will Help Your 
Business 
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The adjustable curling bar shapes the label to 
curve of can, permitting the use of varnished or 
light labels, and makes sure that lap end will be 
held by paste. This feature assures neat and tightly 
fitting labels. 


KNAPP MACHINE 


DEPENDABLE KETTLE CONSTRUCTION. 


Over fifty years ago we began making canning plant equip- 
ment by building kettles We build copper jacketed kettles 
of all types and sizes. They are good kettles made of the very 
best material by high grade coppersmiths experienced in kettle 
construction. They are made to withstand heavy steam 
pressure, and the method of draining condenstation make 
them fast cookers. We will gladly give you complete details 
of our stationary and tilting, also those equipped with power 
Agitators. 


OPERATION ACCORDING TO PLAN. 


‘THE Knapp Labeling Machine speeds 
production, does the work of many The above short sentence is eloquent in meaning. It means 
expert hand labelers, and does it better. steady production vs costly delays. It means equipment that 


z= stands the gaff of heavy production vs equipment that goes 
By all means get the facts about this down under the load. It means being able to take care of the 


time-saving, money-making machine— material as it is shipped in putting it through and taking the 
folder on request. profit vs letting it spoil and taking the loss. There are of 
course, some accidents that human ingenuity cannot avoid, 
Our service department will not only but Langsenkamp equipment is built to give service under 
be glad to estimate your labeling and those extraordinary conditions when service is most needed. 

' boxing costs without obligation but Let us cite you to the experience of users. 


can assure thorough and efficient 
__ 
CANNED FOODS WEEK AN f ANP 
March 1—8, 1922 


performance of all Knapp Equipment. 
General Offices: Yonkers, N. Y., U.S. A. 130-132 E. Georgia St. Indianapolis, Ind. 


ERED H.KNAPP COMPANY 


OO 
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New York Chicago San Francisco 


ARBITRATION—AND BEYOND. 
By Walter B. Timms. 


In the report of William Silver, Chairman of the Arbitra- 


tion Committee of the National Food Brokers Association at 
Louisville, appears the following: “In the next place some 
means should be found to hold up to the contempt of his fe! 
lows in the business world any man who, having entered into 
a contract bearing the arbitration clauses (this refers to the 
arbitration clause of the National Food Brokers Association) 
should tnen refuse to be bound by its provisions.” And, further- 
more, in the same report: “But we repeat that the man who 
voluntarily enters into a contract and then scornfully repudiates 
that contract is deserving of the contempt, nct only of his fel- 
lows associated in the same line of industry, but of the business 
world at large; and any reasonable action that would have the 
tendency to strengthen the moral effect of a contract eentered 
into with good faith should have the support not only of this 
Association (Brokers), but of every Association that is a 
party to this arbitration plan.” 

Recently, there have been several cases in this market in 
which one party to a dispute, regarding a transaction in which 
the arbitration clause was a part, has refused to arbitrate, or 
placed such restrictions regarding the arbitration that it was 


decidely unfair to ask the other party to the dispute to comply ~ 


with those terms. Two such cases have recently been brought 
to the attention of the writer. This attitude on the part of 
buyers and sellers of food products comes within the scope of 
My. Silver’s statement in his report. The fact that such things 
are unfair, unethical and unbusinesslike does uot seem to have 
any influence on the offending party. 

When, about ten years ago, the arbitration system now in 
use in the Association mentioned, and practically the same in 
other food associations, was planned and put into effect through 
the efforts of Mr. Silver, Chairman of the Arbitration Committe2 
of the National Canners Association, and the writer, Chairman 
of the same committee in the Naticnal Wholesale Grocers As- 
sociation, it was not contemplated that any merchant would re- 
fuse to arbitrate a disputed question which could not be settled 
otherwise, as it meant so great a saving to him as compared 
with legal action, and was such a step in advance over the then 
existing method of arbitration by which each party to the dis- 
pute selected an arbitrator, and they then selected a third. 

The food business has always been afflicted with disputes. 
While the condition was perhaps more acute during and im- 
mediately follcwing the recent war, it has existed for many 
years and will probably exist for many more to come, unless 
some new agency can be made effective to correct it. Fluc- 
tuating markets have always bought with them a train of 
troubles. We know that when the market suddenly goes down, 
the sellers are confronted with cancellations and rejections; 
when the market goes up, the buyers are similarly confronted 
with suspicious short-deliveries, or no deliveries at all, and we 
all know that when a transaction is avoided by unfair tactics 
on the part of either buyer or seller, the broker invariably suf-- 
fers. The whole situation causes anxiety, wastes time and 
usually results ix: lors. This is no reflection on either buyer or 
sellers as a class; it simply describes a situation which we all 
know exists. 

In view of this situation, an agency has been developed for 
the handling of such unfair disputes. It has proven effective 
in several important cases, and should, if properly supported, 
provide a simple yet effective means for restraining any who 
try to take unfair advantage of conditions in food trade trans- 
actions. 

The writer has no interest in this matter beyond his desire 
that the arbitration system worked up by Mr. Silver and he, 
should function to its fullest extent, and to encourage better 
trade practices generally. That it has been satisfactory, during 
the period since its adoption, is evidenced by the large number 
of disputed transactions referred to it in the Associations which 
es adopted it and others which are working on a similar 
plaa. 

The new agency referred to, which has been formed to take 
care of cases that could not be handled through the arbitration 
system of these Associations, because of the refusal of one of 
the parties to live up to his arbitration agreement or play fair 
in his business transactions, is the Wheeler Service Bureau, 
located at No. 280 Broadway, New York City. This Bureau 
is designed not only to force arbitration upon an unwilling party, 
but it is equally effective in rectifying a large number of the 
other familar unfair situations which are constantly arising in 
the food business. If supported universally, as it should be, 


it would become a preventive of these troubles, rather than a 
It has some of the aspects of insurance 


means of adjustment. 
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against these troubles, because, as its membership develops to 
include a majority of the canners, wholesale grocers and brokers, 
unfair dealers will become more and more impressed with its 
influence. It will soon reach a point where such unfair dealers 
will not even attempt unfair practices. 


The object of this article is to urge every canner, every 
food distributor and every broker to subcribe to this Bureau. 
Several cases recently referred to the Bureau and to members 
of arbitration boards in the various Associations have come to 
them too late for official action. The parties who have suffered 
by this condition, and in some cases have lost large sums of 
money because of it, have awakened to the fact that there is 
now an organization to take care of these things in a business- 
like, legal and fair manner to all parties interested—another 


illustration of the old saying regarding the locking of the barn 
door after the horse is stolen. 


The thing for all to do is to line up with this Bureau at 
once, and thereby create, as nearly as possible, an insurance or 
a preventive against these difficulties. We will then be effec- 
tively forestalling trouble. This is better, more intelligent and 
more efficient than to permit the trouble to happen, with the 
idea of fighting your way to some sort of an adjustment after- 
wards. “An ounce of prevention is better than a pound of cure.” 


As a merchandise broker and, for many years a canned food 
buyer, I have come, through a careful study of the methods of 
the Wheeler Service Bureau, to appreciate its importance and to 
hope that its membership will soon be extended to the entire 
food trade. The details of the Wheeler Service Bureau are now 
generally understood by all canners, wholesale grocers and brok- 
ers. Its usefulness to the food trade at large is increasing rap- 
idly as a number of subscribers grow. In the interest, therefore, 
of good commercial practices, of causing all concerned in food 
transactions generally—buyers, brokers or sellers—to live up to 
the best traditions of that extremely important trade in our 


nation, I unhesitatingly urge all to become subscribers to this 
bureau. 


GAMBOLING TACTICS OF 'THE GAMBLING CANNER. 
By “Uplifter’? 


Notwithstanding the experience of the last hree years the 
Gambling Canner continues to gambol. Selling canned foods, 
since the war with anywhere, from $1.00 to $4.00 per case loss, 
seems to have whetted the appetite of the Gambling Canner, 
who is now enticing the Gambling Grocer to buy future tomatoes 
at 80c for 2s and $1.17% for 3s, to be delivered (?) during the 
packing season of 1922. 


One large (?) well known price cutting firm, who it has 
been said has indulged for years in “horse trading tactics”, is 
now demoralizing the possibility of success of the legitimate 
canner for the season of 1922, by the customary method of of- 
fering large quantities of future tomatoes at the below cost price, 
above stated, and strange to say, there are some of the Gambling 
Grocers who say, YES, to such offers, and it is said that con- 
tracts (?) are being passed at 80c and $1.17%, “when packed”, 
subject, of course, to the use of the steam hose and cyclone 
juice if necessary for packer if both ends do not meet, and, of 
course, subject to rejection on arrival if buyer is dissatisfied 
at time of delivery. It goes without saying responsibility at 
either end of the contract is unnecessary for these are tactics 
only for limelight performers for the purpose of influencing the 
legitimate canner and grocer. This compels them to play the 
gambling game which has often been substituted by a certain 
element for the great American game of Poker and also Race 
Track gambling by some would-be uplifters ef a certain class, 
who prefer the substitute notwithstanding the fact that it is 
equally disastrous, if not more so. Of course, everyone knows 
there can be no good truely honest-to-goodness canned tomatoes 


vere on such basis, and no legitimate profit derived there- 
rom. 


It is to regreted that in this age of social uplifters this 
Gambling Game of Canners and Jobbers has so far evidently 
passed by unnoticed and has not yet been pronounced illegal 
according to law prohibiting gambling of Canners and Grocers at 


the expense of the innocent consumer which is certainly worthy 
of consideration of any noble pure hearted uplifter. 

It is, therefore, hoped that after the race track is put out 
of business and the bookmaker’s and boot-legger’s profits are 
doubled and trebbled, our reformers will have sufficient spare 


time to give this notorious evil the attention that it justly 
deserves. 
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THE GOOSE STEP OF HUDSON STREET, 
By “Old Rain.” 

The Hudson Street Organ has just published, “Southern 
Canner is offering No. 10 future tomatoes at $3.50 F. O. B., 
factory.” 

What does this mean, how does it impress the grocer and 
canner as well? 

Will the Grocer buy these 10s Tomatoes at $3.50? 

Will the canner deliver these 10s Tomatoes as seconds, 
standards or fancies? 

Are the seller and the buyer financially responsible, so that 
delivery may be expected according to offering, contracts or 
sale memo? 

Will the buyer accept shipment without rejection if the 
market is up or down at time of delivery? 

Will the canner ship the same grade as indicated by con- 
tract whether the market may be up or down? 

Will such quotations cover the selling price of sane can- 
ners of ample financial ability? 

What kind of quotations are preferable ta the conservative 
canner? 

Do Brokers generally quote price alone or price dependable 
on quality? 

If one canner jumps into the river, how many canners will 
follow ? 


If a sheep goes through the fence what becomes of the rest 


of the flock. 
OLD RAM. 


SOME FAMOUS “IMPOSSIBLES.” 


Listen, son. They’ll tell you it can’t be done. There are 
‘leven thousand can’t-be-doners to every man who keeps on 
keeping on and says to himself: “It shall be done!” 

_ To my mind, the wonders that have been accomplished in 
this little old world of ours are only a mild foretaste of what 
is to come. 

Why, bless you, when Luigi Galvani, who experimented on 
frogs and discovered galvanic electricity, told the world about 
it, he was ridiculed as the “frogs’ dancing master.” 

The Bavarian Royal College of Physicians threw a highbrow 
fit over railroads, claiming they would ruin the health of the 
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Corrugated Fibre 
AcD Shipping Boxes 


for CANNED FOODS 


ee them twenty high 


in the warehouse without 


fear of collapse or crush--sub- 
ject them to rough handling 
and heavy falls—put them to 
every sort of test and they will 
prove themselves the safest 
and soundest canned-goods 
boxes you have ever packed 
and Shipped. And they cost 
much less to buy and use. 


Write for FREE CANNERS’ 
BOOKLET and let us quote 
you prices on these better boxes 


The Hinde & Dauch Paper Co. 


800 Water Street 


Sandusky, Ohio 
CANADIAN ADDRESS; 


Toronto, King Street Subway and Hanna Avenue 


Cambridge, 


CANNERS’ 


FOR PROMPT SHIPMENT 


SEEDS 


We have some moderate surpluses at attractive prices 


PEAS True to type, high grade Alaskas. 


Horsford’s Market Garden, Advancer, Abundance, Admiral, Green Admiral, 
Surprise, Perfection, Rice’s No. 13, Prince of Wales. 


CORN Northern Grown Shoepeg in Surplus. Stowell’s Evergreen, Early Evergreen 
Crosby, Country Gentleman, Narrow Grain Evergreen, Golden Bantam. 


TOMATO All Varieties. No Better Seed Grown 
Correspondence Solicited. 


JEROME B. RICE SEED CO., 
New York. 


| 
= 


10 THE CANNING TRADE. 


people because the rapid motion would give the travelers brain 
disease. Glory be! I wonder what those backward-lookers think 
about the recent prediction of M. Brequet, vice-president of the 
International Air Congress, who, according to dispatches trum 
France, declares that children now living will see airplanes which 
will go 750 miles an hour! . 

Vaguerre, inventor of the daguerreotype, was placed in an 
asylum for saying he could transter the likeness of human be- 
ings to a “tin plate.” . 

Bathing in a bathtub was condemned as a corrupting luxury 
as late as 1842, and was denounced by the medical fraternity. 

Printers broke the windows of the first plant that installed 
linotype machines. 

If you think ahead of the crowd, the crowd is likely to mob 
you. And yet, along comes Mr. Edison only a few weeks ago 
and says as how the age-old dream of the transmutation of 
metals is about to be realized, prophesying that gold may be 
Made from baser metals “some day—or any day.” : 

The perfection of a solar generator—and it is going to be 
perfected; don’t you think it isn’t!—will capture for commercial 
uses the vast electrical energy in sunlight. 

We, of this day and generation, think we are all-fired smart 
and know about all there is that’s worth knowing. I should love 
to come back about three hundred years hence and see what 
a slow-pokey old age I really lived in. . 

So don’t let them discourage you, son. If you think you’ve 
got a better way of doing the thing, stick to it and show ’em. 
Posterity may yet take off its hat at mention of your name. 

—Jerome P. Fleishman, in “Uncle Jerry Says.” 


WHEN AND WHERE WERE SWEET POTATOES 
FIRST CANNED? 


Pennsylvania System, Eastern Region, Traffic Department. 
Norfolk, Va., February 20, 1922 
Mr. A. I. Judge, Editor, 
The Canning Trade, 
Baltimore, Md. 
Dear Sir: 

Mr. Dashiell of Princess Anne, Maryland 
refers me to you for data as to when and where 
sweet potatoes were first canned. 

We thought this occurred on vur Road 
either in Maryland or Virginia and would like to 
be sure and would appreciate any information you 
can give us. 

Here is an interesting question, and we would like to have 
the answer. Lets hear from you. 


THE “WYANDOTTE” EXHIBIT AT LOUISVILLE. 


The J. B. Ford Co., Wyandotte, Mich., struck the keynote 
of the Convention in advocating more efficiert and economical 
Cleaners for producing sanitary cleanliness in the canning 
factory. 

A real live “Wyandotte” Indian in the person of Chief Little 
Bear, impersonated the trade-mark which distinguishes the 
“Wyandotte Cleaners”. Those recommended to the Canners as 
being particularly adapted to the canning industry included, 
“Wyandotte Canner’s Cleaner and Cleanser”, “Wyandotte Can- 
ner’s Alkali”, and “Wyandotte Detergent”, 

S. A. Smith, District Manager at Louisville, and Paul F. 
Vogelsang, Manager of Cincinnati Territory, were on hand to 
help the Canners with their cleaning problems, and were kept 
busy making new friends and greeting old ones. 


QUESTION 


Will the Wholesale Grocer Share in the Production of Parishable 

Foods in 1922?--Answered by W. J. Sears, President 

The Sears & Nichols Canning Company. 

The Economic Duty of the Wholesale Grocer—The whole- 
sale grocer should no longer seek to escape his economic 
responsibility in respect to the purchase of seasonable food 
products. We realize that during the past two years, the 
economic depression has caused him to suffer serious losses. 
But the canner has suffered even more seriously than the whole- 
sale grocer. He had less capital assets to lose; these being 
lost, he cannot go forward, except with the co-operation of the 
wholesale grocer. The wholesale grocer, on the other hand, is 
now prepared to go forward into improved conditions, with his 
losses behind him and with profitable years before him. He 
should therefore, return to the long established practice of buy- 
ing seasorable food products. Why should he buy such products? 

(1) Because such purchases will largely determine and 
regulate the annual volume of production. The chief justifica- 
tion of our present system of grocery distribution is that the 
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thousands of wholesale and retail grocers constitute a body of 


_public servants whose fundamental duty is to ascertain and 


record the primary and essential needs of the consumers. This 
duty should especially be exercised in regard to the production 
of seasonable products, since these products must be produced, 
if at all, within four months of the year, that is, during the 
harvest period of such products. The retail grocer reporting 
his needs to the wholesale grocer, and he in turn to the canner, 
will go far in solving the producer’s problem of output; there- 
fore, the nation’s problem of food production. 


Moreover, this problem cannot be solved at packing time. 
It must be solved at planting time. Therefore, this body of pub- 
lic servants should turnish the information as to the nation’s 
needs in the period between January first and May first. 


(2) Because such purchases will largely determine the 
quality of the foods which should be grown and packed. Again 
these public servants must go directly to the source of the pub- 
lic need, and ascertain the character of the foods required. Shall 
the canner with the aid of the farmer devote his canneries to 
the production of the highest quality or medium quality? The 
canner cannot answer this question; only the consumer through 
the wholesale grocer can answer it. 


(3) Because such purchases will tend to stabilize values. 
If the annual production of any seasonavie product is owned by 
all the factors in its manufacture and sale, if ii is owned by the 
canner, wholesale grocer and retail grocer, its fair value will be 
determined by its cost value to the several factors. The value 
ot a seasonable product ought not to be determined at the time 
of its maximum production, but by the demands of the con- 
sumers of such product over a period of twelve months. If the 
wholesale and retail grocers will place with the canners, their 
specifications for the annual needs of the consumers, no grea: 
quantity in excess of such specifications will be produced. There- 
fore, the quantity which is produced will become ifi2 necessary 
reserve which will be required. Therefore, the value of sucn 
product will become as stabilized as the value of a product 
which is produced monthly upon specifications. 


(4) Because such purchases will maintain a low level of 
distributive costs. The practice of buying canned foods from 
hand to mouth, such as has prevailed for nearly two years leads 
to and sets up a high level of such costs. The middle man owes 
it to the consumer to keep at the lowest minimum, the burdens 
of freight, truckage, and all merchandising expense. 


(5) Because such purchases will provide the basis for 
financing the producer’s operations. The question is: Shall the 
wholesale distributor share in the burden of financing the pro- 
ducer, or shall the producer assume the entire burden of pro- 
duction? The canner denies that he should on any basis of 
economic justice assume the entire burden of producing season- 
able products, for the following reasons: 


(a) Seasonable products must be produced within a very 
short period of the year. Prior to that period, the canner must 
make a large investment in supplies and labor in preparation 
both on the farms and in the cannery for the year’s operation. 
This preparatory expense represents almost one-half the annual 
outlay. Then follows the pack which develops in a few weeks, 
the entire cost of the year’s operation. As a matter of fact, 
therefore, the canner carries the full burden of the year’s opera- 
tion for six to eight months. This is a much longer period dur- 
ing which any other kind of manufacturer assumes tie complete 
financing of his operation. Think of any of the basic products: 
Woolen and cotton goods ,iron and steel, shoes, furniture and 
lumber. No manufacturer of these products would think of 
financing a year’s production in respect to any of them. It 
would be as economically impossible as it would be economically 
absurd for him to attempt it. 


If therefore the canner assumes the full burden of financing 
his operations for six to eight months, is it unfatr or imp: ope - 
to ask and expect the wholesale and retail grocers as is now 
done by all such factors in respect to all other products, to as- 
sume and carry this burden for the remaining four to six months 
of the year? This they can do by placing orders against their 
annual requirements. 

(b) If such burdens of financing are not to be assumed in 
part by the factors in distribution, the present system of man- 
ufacturing would necessarily undergo radical change. If the 
manufacturer were called upon to make and store a year’s sup- 
ply of his products and sell them only in direct response to the 
demands of the consumers, the middleman would cease to be a 
vital economic factor, since his chief function has been and must 
continue to be, to share with the manufacturer the burden of 
financing his enterprise. What is true of the manufacturer of 
non-perishable products is doubly true of manufacturers of per- 


: 
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ishable products, since such products must be produced, not in 
an orderly way throughout the year, but quickly in a few weeks. 

(c) To ask the canner to pack and carry his annual out- 
put until required by the consumer is to demand of him, a finan- 
cial policy which cannot be defended or justified upon any 
ground of sound economic principles. For such a policy would 
require him to maintain capital and operating assets for a good 
portion of the year, greatly in excess of his annual turn over. 
How indefensible such a policy would be is made clear when 
we consider that the successful manufacturer, as well as the mer- 
chant, must develop an annual volume of business considerably 
in excess of his invested capital. 

What, therefore, is the economic function and responsibility 
of the canner and wholesale grocer? 

The canner’s duty is: 

(1) To provide the physical and agricultural resources for 
preserving the perishable products. 

(2) To finance his operations preparatory to his pack, cov- 
ering a period of six to eight months. 

(3) He is also to finance the costs of the pack itself. 

The duty of the wholesale grocer is: 


(1) To gather and report to the canner, definite informa- 


tion as to the needs of the consumer in respect to all perishable - 
f 


oods. 


(2) To act as the warehouseman and stock-keeper of the 
reserve supply of these foods, 

(3) To finance his fair share of the production of such 
foods, thus relieving the canner of the peak load of these costs, 
and distributing them over all the factors engaged in the pack- 
ing and sale of such foods, the canner, the wholesale grocer, the 
retail grocer and the consumer. 


Such has been the function and duty of the canner and 
wholesale grocer—such the system of packing, financing and dis- 
tributing for more than ah undred years. It has worked splen- 
didly alike for the industry and for the public. If it is to be set 
aside and disregarded, some other system equally as fair and 
sound must take its place. 

II—Will the Wholesale Grocer Perform His Economic Func- 
tion and Distributive Responsibility in 1922?—We feel confident 
that he will because of the following reasons: 
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(1) The generally improved conditions, the ample supply 
of money and credit, the revival of industrial enterprises, the 
settlement of international problems will lead him to enter upon 
the new year with increased courage, optimism and enterprise. 


(2) He will know and properly appraise the admitted fact 
that the production of perishable food products in 1922 will be 
greatly below the normal production of the past ten years. He 
will realize that the canner, having tried for the past two years, 
with more courage than sense, to finance his operations without 
the aid of the distributive agencies, cannot finance himself this 
year unless the distributive agencies perform their economic 
function. He will conclude, therefore, that if he is to merchan- 
dise such food products, he must buy them under the terms of 
a future contract which will insure and assure their manufacture. 


(3) His moral as well as his economic sense will lead him 
to an intelligent support of the producers of perishable foods. 
Many of the leading wholesale grocers have already declared 
their desire and purpose to share with the canner in the eco- 
nomic burdens and hazards of growing and producing the neces- 
sary supply of these foods. There has already occurred a notable 
official declaration. This was made at the meeting of the West- 
ern Canners’ Association, held at Chicago, November 12th, 1921. 
A conference committee composed of representatives of the Na- 
tional Wholesale Grocers’ Association, the oSuthern Wholesale 
Grocers’ Association, and the Western Canners’ Association, 
gave earnest consideration to this question, and reported as fol- 
lows to the convention of the Western Association: 

“FUTURE SALES.” We are convinced that there is no 
concerted action on the part of the wholesale grocers to discon- 
tinue the long-standing policy of purchasing canned foods under 
future contracts, the limited purchases made this year being due 
to the economic depression which has curtailed the financial re- 
svurces of the grocer It is our opinion that there will be a gen- 
eral renewal of this practice, which we consider to be to the best 
interests of both the canner and the distributor. since such 
future purchases tend to stabilize values, regulate the volume of 
the annual production, and provide the basis for conservative 
financing on the part of the canner” toss 

This resolution was unanimously adopted by the Convention. 


NEW OFFICERS OF THE H. & D. CO. 
The Hinde & Dauch Paper Company announces the follow- 


CANNED TOMATOES ALMOST GONE! Ff 
An actual canvass completed February 10th has shown stocks of canned tomatoes in first hands in the east to be & 
less than one fourth of.a car for each of the carlot buyers in the territory which said first hands serve, or only 
ONE FOURTH AS MANY AS ON DECEMBER 10th, 


At the same time there is every indication that stocks in second and third hands are materially reduced also. 
you realize that at this rate stocks in canners hands will be completely exhausted in less than thirty days ? 


THIS WILL NEVER DO ! 
Canners who still own tomatoes owe it to the trade at large to distribute the sale of their present insignificant hold- 


ings through a four and five months period in an orderly and business like manner. 
speculative prices are almost sure to result and great harm will be done—Advertisement.. 


Do 


If they clean out in thirty days 


THE MORRAL 


CORN 


HUSKER 


Either SINGLE er DOUBLE 
THE MORRAL 


CORN CUTTER 
Either SINGLE or DOUBLE CUT 


Write for Prices and Further Particulars 
MORRAL BROTHERS 


BROWN, BOGGS CO., Ltd., Hamilton, Oat. PATENTED 
Sole Agents for Canada 
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ing changes in its executive personnel: Sidney Frohman, chair- 
man of the board; Frederick Emmons. president: J. W. Har- 
brecht, vice-president; O. F. Rinderle, treasurer; C. N. Kiefer, 
secretary; W. F. Pfeiffer, assistant secretary; R. K. Ramsey, 
general counsel. 
THE FREIGHT RATE COMMITTEE HEARING 
Rport of the Traffic Committee. 

On February 13th, 1922, a meeting was held at the office of 
the National Canners Association, Washington, attended by the 
following: Mr. James Moore, president N. C. A.; Mr. H. P. 
Strasbaugh, ex-president; Judge J. Harry Covington, counsel 
N. C. A.; Mr. Spencer Gordon (Judge Covington’s partner); Mr. 
Frank E. Gorrell, secretary N. C. A.; Mr. Frank M. Shook, as- 
sistant secretary N. C. A.; Mr. H. M. Loomis, N. C, A.; Mr. 
John F. Connor, Mt. Morris, N. Y.; Mr. Walter J. Phelps, Phelps 
Can Co., Baltimore; Mr. Wm. McEwen, traffic manager Joseph 
Campbell Co., Camden, N. J.; Mr. C. A. Brantley, Mid-West 
Milk Mfg. Assn.; Mr. A. L. Griffith, traffic manager American, 
Can Co.; Mr. H, L. Herrington, director N. C. A., Ogden, Utah; 
Mr. H. W. Prickett, representing eight western states; Mr. A. 
P. Little, traffic manager Gorton-Pew Fisheries Co., and the fol- 
lowing members of your traffic committee, Mr. E. S. DePass, 
Chicago; Mr. Geo. A. Burnham, Newark, N. Y.; Chas. G. Sum- 
mers, Jr., Baltimore. 

The data which had been secured for use in presenting the 
case of the National Canners Association and its request for 
lower freight rates to the Interstate Commerce Commission at 
the hearing on February 15th was reviewed. 

On the 14th this data was revised, corrected and added to 
and on February 15th the report of the Traffic Committee was 
aoe to the Interstate Commerce Commission by the fol- 
owing: 

Judge J. Harry Covington, counsel N. C. A.; Mr. James 
Moore, president N. C. A.; Mr. E, S. DePass, traffic manager 
Carnation Milk Products Co., also chairman Traffic Committee, 
Mid-West Milk Manufacturing Association, and also a member 
of the Traffic Committee N. C. A. 

This hearing was conducted by Interstate Commerce Com- 
missioners Hall, Atcihison, Esch and Lewis. 

A statement furnished by the Canners League of Califor- 
nia was read by Judge Covington in order to put in the record 
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the complaint. of the California canners. 
As a matter of information, after the N. C. A. had com- 


_ pleted presentation of their case, Mr, H. L. Herrington, of 


Ogden, Utah, a director of the N. C. A., and Mr. H. W. Prickett 
presented the case of the Utah canners. , 


Attached hereto you will find a copy of Mr. Moore’s pre- 


sentation of the canners’ case with various exhibits. If it is | 


possible to secure copies of Mr. DePass’ report and exhibits, 
same will also be attached, but it is doubtful if these copies can 
be distributed to all the members on account of their voluminous 
character. 

Your Traffic Committee hopes the result of this protest; 
which was based very largely upon the claim the canners were 
entitled to the most favorable consideration as being part of the 
agricultural industry of this country and based unon the recent 
reduction ef 10 ner cent. in freight upon many agricultural prod- 
ucts, but which did nct include canned foods, may be a reduc- 
tion of the canners freight rates. It is evident that every in- 
dustry in the country is after lower freight rates and the state- 
ment is made that unless a method can be found of reducing the 
operating costs of the railroads that a reduction of freight rates 
would throw them into bankruptcy, which is certainly not de- 
sirable, 

The Traffic Committee suggests that every canner in this 
country go on record as favoring a reduction of the cost of op- 
erating the transportation lines as it is becoming more and mor2 
apparent that only through reduction of their operating costs 
can lower freight rates be secured. The writer believes the first 
and most necessary reduction is defiation of railroad labor. 

President James Moore has accepted the recommendation of 
this committee and has authorized application for membership 
of the N. C. A. in the Industrial Traffic League. 

This Traffic Committee has recommended that we co-operate 
with the Traffic Committee of the National Food Packers Asso- 


ciation. 
Respectfully submitted, 
THE TRAFFIC COMMITTEE, 
Chas. G. Summers, Jr., Chairman. 
Before the Interstate Commerce Commission—No. 13293. 
In the matter of rates, fares and charges of carriers by railroad, 
subject to the Interstate Commerce Act, February 15th, 1922. 
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“We. excel - Our Labels 
n Designs are the Highest Standard 
of for Comnyereial Value. 


Stecher Lithographic ©. 


Rochester, NY. 


SERVICE 


alfa million dollars worth of well selected stock, 
constantly maintained, and an organization 
keyed upto the theory that plant efficiency is meas- 
ured by the number of orders shipped on the day 
ofreceipt, accounts for Caldwell service. 


If you need gears, sprockets, transmission machinery, 


- Helicoid Conveyor or any of the Caldwell specialties prompt- 


ly wire Caldwell, or call up the nearest Link-Belt office. You 
will find Link-Belt Company offices in all principal cities. 


H. W. CALDWELL & SON CO. 
LINK-BELT COMPANY. OWNER 
CHICAGO, 17th Street and Western Avenue 
DALLAS TEXAS, 709 Main Street 


NEW YORK, 299 Broadway 
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STATEMENT ON BEHALF OF THE NATIONAL CANNERS 
ASSOCIATION, BY James Moore, president, National Can- 
ners Association. : 


The National Canners Association is an organization for the 
betterment of the canning industry. It has a membership rep- 
resenting an annual pack of approximately 48,000,000 cases or 
at least 1,500,000,000 cans of canned foods, which is about one- 
third of the entire pack of the United States. The Associa- 
tion has gathered certain facts and figures relative to the canned 
foods industry and the question of freight rates, which it desires 
to present to the commission. 


The Canned Foods Industry Is a Large and Important One. 


The canned foods industry includes canned meats, canned 
vegetables, canned soups, canned fruits, canned milk, canned 
syrup and canned fish. 


The number of cases packed and the value of the pack in 
the years 1914 and 1919, as shown by the United States census 
(exclusive of molasses, corn, cane and maple syrup, and also 
exclusive of potted and certain canned meats and other miscel- 


laneous meat products, of which no figures were available), were 
- as follows: 


No. of Cases. Value of Pack. 
166,086,234 937,926,741 
| 106,678,122 $258,798,036 


Translated into minimum carloads of 850 cases to the carload, 
this amounts, roughly, to 125,000 carloads in 1914 and 195,009 
carloads in 1919. 

While it is impossible to secure figures on the amount of 
molasses, corn, cane, sorghum and maple syrups canned, as dis- 
tinct from that sold in bulk, it is safe to say that the purchases 
of corn for corn syrup, sugar cane for sugar and cane syrup, 
sorghum for sorghum syrup and maple sap and sugar for maple 
syrup amount to a total of many million dollars. 

The magnittude of the industry can be realized when it is 
compared with the total value of the wheat crop, which is stated 
by the United States Department of Agriculture to have been, in 
1914, $878,000,000 and in 1919, $2,080,000,000. The value of the 


canned foods industry is, roughly, one-third of that of the wheat 
crop, averaging the two years. 


YOU MUST CLEAN. 


WHAT YOU MUST DO, DO WELL. 


yourselves - not your customers. 
MONITOR Pea Cleaner and stop worrying. 


It’s a sure cure for dirt in the can. 


YOU HAVE ALL TO GAIN. 


Canadian Plant 
HUNTLEY MFG. CO., Ltd. 
Tillsonburg, Ont. 


P. O. Drawer 25 
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You can’t pack the peas as they come 
from the Viner. They must be freed from 
pods, small pieces of vines, and like material. 


What’s the useof stalling along with some- 
thing below standard. You are only fooling 
Put in the 


GET INTO THIS PROPOSITION NOW. 


HUNTLEY MFG. CO. 
SILVER CREEK, N. Y. BROWN, BOGGS CO., Lad. 
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The Canned Foods Industry Supplies the Food of the Great Mass 
of the American People. 

The export business has been comparatively small. It is 
desired to place in the record at this point, marked National 
Canners Association Exhibit “A”, a table prepared from figures 
furnished by the Department of Commerce, the Census Bureau 
and the Department of Agriculture showing the canned food and 
wheat product and exports of the United States for the years 
1914 and 1919. From this it will be seen that in 1914 the ex- 
ports of canned foods were only $23,599,024, as compared to a 
total production value of $258,798,0386, an exportation of less 
than 10 per cent. In 1919, when foreign trade was first 
opened after the war and the starving nations of Europe re- 
quired enormous quantities of food, the exports of canned foods 
totaled only $248,932,071, about 30 per cent of the value of 
the pack for the year which amuonted to $837,926,000. In 1921 
the exports had dropped tto $70,693,093. All of the rest of the 
pack went into domestic consumption. The exhibit shows that 
the domestic consumption of canned foods has a value of ap- 
proximately one-third that of the domestic wheat consumption. 

It is well known that the people of the cities especially eat 
canned foods to a large extent. 

It is not so well known that the farmers now consume an 
enormous amount of canned foods. Many farme”s raise only 
one crop for marketing and live to a large extent on canned 
foods. This is especially so on Southern farms, where cotton is 
the principal crop and comparatively little attention is given to 
the growing of food crops. 

The Canning Industry Bears a Close Relationship to Labor. 

The amount of labor that goes into the production of the raw 
materials and the finished products, the value of which was 
shown to be $838,000,000 in 1919, is very large and the commu- 
nity life in many districts is closely bound up with the canning 
industry. 

The Canned Foods Industry Bears a Very Close Relationship to 
the Agricultural Life of the Country, 

With the exception of canned fish, the products used in the 
canned foods industry, that is, meats, vegetables, fruits, milk 
and syrup, are products of the farm. 


SPECIAL AGENTS: 
A. K. ROBINS & CO. 


amilton, Ont. 
BERGER & CARTER CO. 
San Francisco, Calif. 
M. T. WALSH MFG. CO., 
Milwaukee, Wis.. 
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ATLANTIC CANS 


CANNED FOODS WEEK 
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DON’T FORGET THE DATE 


ATLANTIC CAN CO. 


JAMES F. COLE : BALTIMORE, :-:-: MARYLAND. 


President 
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HIGH SPEED AUTOMATIC SANITARY 
CAN MACHINERY 


Bliss Automatic 
Top And Bottom Presses. 


Built in a number of sizes. Entirely automatic in 
action. Just keep the magazine loaded with strips. 
Ends fall by gravity thru the back. When specified 
the press is arranged with curler and stacker, for 
curling edges for doub'e seaming and stacking ends 
for next operation. All you have to dois to take a 
stack of ends and drop them into the magazine of the 
compound applying machine. 


Write us about these machines and get the full 
details. 


Specialist’s Cure for Can Making Ills 


Bliss Automatic High-Speed Can Machinery. 
Use daily as directed 


Patented. 
Bliss Automatic Top and Bottom Press in Production. 


E. W. BLISS CO. Xxo woxxs BROOKLYN, N.Y., U.S. A. 


SALES DETROIT CLEVELAND CHICAGO PITTSBURGH ST LOUIS BUFFALO CINCINNATI NEW HAVEN 
OFFICES \ Dime Bank Bidg. Union Bank Bidg. Peoples Gas Bldg. Keenan Bldg. | Boatmen’s Bank Bldg. Marine Bank Bidg. Union Trust Bldg. Second Nat'l Bank Bidg. 


American Factories: BROOKLYN, N.Y. HASTINGS, MICH. CLEVELAND,OHIO. SALEM, OHIO. 
REPRESENTED ON THE PACIFIC COAST BY 
BERGER & CARTER CO. —San Francisco, Cal., Los Angeles, Cal., Portland, Ore. 
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16 THE CANNING TRADE. 


In the industry (exclusive of fish and also exclusive of 
syrup, for which, as stated, no figures are obtainable). the pack 
and its value for the years 1914 and 1912 were as follows: 


’ No. of Cases Value of Pack. 


From the best figures obtainable by the National Canners 
Association, it appears there was paid to farmers for raw prod- 
ucts entering into canned foods in 1919 about $278,000,000. It is 
desired to introduce at this point a statement showing the detail 
of these figures, marked National Canners Association Exhibit B. 

When freight rates paid by the canned foods industry are 
too high ,it is inevitable that the burden will be borne in part by 
the farmer. Further, the farmer is penalized through the di- 
minished price for his products and the diminished quantity act- 
ually purchased. 

If production in the canned foods industry is seriously cur- 
tailed as at present, the loss to the farmer and to labor is imme- 
diately apparent. 

Some Reductions Have Been Granted on Rates of Agricultural 
Preducts and This Should Be Extended to Rates 


on Canned Foods. 


In a report of sub-committee 5-B of the Committee on Costs, 
Prices and Readjustments at the recent National Agricultural 
Conference, it is stated on page three: 

“There should be an immediate and substantial re- 
duction in railroad rates, the present high cost of which 

is one of the most grievous burdens of the agricultural 

industry.” 

The Commission has already made certain reductions in the 
rates upon agricultural products; for example, in Docket 12,929. 
Interstate Rates on Grain, Grain Products, and Hay in carloads 
between points in Western and Mountain Pacific Groups; Docket 
12,146, National Live Stock Shippers League vs. A. T. & S. F. 
Ry.; in Rate Order 56,150, by which carriers were permitted to 
make a 10 per cent. reduction in the rates of various soil prod- 

“ucts for a test period of six months. 


This last experimental 10 per cent. reduction included dried 
fruits and vegetables. It would seem to be only an applictaion 
of that principle to extend it to canned fruits and vegetables. 
The Canned Foods Industry Is in Desperate Condition and Needs 


CHICAGO. ILL. 


DETROIT, MICH. 
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Any Reduction in Rates that Can Fairly Be Given It. 

It is desired at this point to introduce in evidence, marked 
as National Canners Association Exhibits D, K and F, respec- 
tively, statistics prepared by the National Canners Association 
at the conclusion of the pea, corn and tomato pack for the year 
1921. These statistics give the volume of the pack, by states, 
from year 1908 to 1921. The decline from 1920 to 1921 of the 
total pack in cases is as follows: 


1920 1921 
12,317,000 8,20(,000 
15,040,000 8,843,000 


This great decline in production can best be realized when 
it is noted that the average annual tomato pack for the years 
1911-20 was 12,794,000 cases. The average Maryland annuatl 
pack of tomatoes for the same ten year period was 5,002,000 
cases, as contrasted with a pack of only 1,656,000 cases for the 
year 1921. 

The exhibits show further that the pack of tomatoes in 
California during the last three years was as follows: 


The 1921 pack therefore was only 11 per cent. of the pack 
for 1919. 

The pea, corn and tomato pack represent the principal 
canned vegetable output of the United States and a similar 
serious condition is reflected in all branches of the industry. 

It is desired at this point to introduce in evidence, marked 
2s National Canners Association Exhibit G, a tabulation, by 
states of the Union; showing the number of factories operating 
and not operating, prepared from information received in reply 
to questionnaires sent out by the National Canners Association 
in August, 1921. This shows that of a total of 655 canners who 
reported and who owned in all 1,008 factories, 648 factories were 
operating and 359 factories were not operating. 

Thus, more than one-third of the factories were not operat- 


ing, and most of those which were operating were doing so at a 
reduced output. 


No figures are yet available for the season of 1922 as it 
does not start until May. 


ESTABLISHED 1861 


CALVERT LITHOGRAPHING Co. 


“THE MODEL SHOP” 


DESIGNERS AND MANVFACTVRERS 


LABELS AND CARTONS 


OMAHA, NEB. 


SUPPORT 
CANNED FOODS WEEK 
MARCH 1--8 1922 
IT WILL HELP YOUR BUSINESS 
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FRED STARE 


said at the 


PEA SECTION 
at Louisville 


What would you think of a dairyman who for want of an 
additional cream separator crowded his one separator far be- 
yond its capacity and thereby lost 10 to 15% of the butter fat 
which went out with the skim milk? 


I want to emphasize this point of saving money through 
preventing loss or waste. 


In 1920 Factory No. 5, if their cost was no lower and they 
sold their output for the same range of prices, would have 
made $1.77 on each 100 doven. They packed 27,150 cases in 
1920 and at .017 per doz they would have made $961 00 
or less than the brokerage on their sales; but in 1921 after 
buying anotLer Grader and packing only 17,000 cases, their 
profit would be $12.56 per 100 dozen, or $3270.40 You will 
note they mide $3.12 on . 1’s against 72c the year before, 
$10.08 on No.2’s instead of $6. 23 and $7.98 on No. 3’s instead 
of $6.46 ane lost only $8.62 in-tead of $11.64 


There is a discount for early orders. 


The Sinclair Scott Co. 


Baltimore. 
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IMPROVED STEEL PROCESS KETTLE 


Manufactured to hold 800, 1,000 and 1,200 2-lb. cans. Conceded 
to be the best; hundreds in use. Double thermometer pocket 
rivited to each kettle. Constructed so as to use either water, 
dry steam, or open bath process. 


ZASTROW 
MACHINE CO. 
INC. 


1404-1410 
THAMES STREET 
BALTIMORE - MD. 


SUCCESSORS TO 


GEO. W. ZASTROW 


‘A; Good" PRODUCT: 
attractive “GAMSE LABEL” 


properly displayed- 
spel “SUCCESS 


“> 
i 
We operate MORE LITHOGRAPHIC 
Write Us. s—than any | 
house in Baltimore and can save you 
ONEY Labels. .°. 
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The Increased Freights Obviously Affect the Canned Foods In- 
dustry Doubly in That They Increase the Cost of 
Incoming Supplies and the Cost of Out- 

going Canned Foods. 

The National Canners Association has made great efforts 
to get figures on the exact increases in cost owing to advances 
in freight rates but no statistics could be obtained which had 
sufficient accuracy for the Association to feel justified in pre- 
senting them to the Commission. This is due largely to the 
different length of the shipment required by canneries and con- 
denseries in different parts of the country. The figures varied 
so widely that no accurate tabulation could be made. It is, how- 
ever, obvious that the canned foods industry bears this double 
burden upon incoming supplies and cutgeing canned foods. 


The Prices of Raw Materials and Finished Products Have Fallen 
In Accordance with the General Trend of Commodity Pr-ces 
—The Continued High Freight Rates Stand Chiefly 
in the Way of a Return to More Normal 
Distribution and Consumption. 


The elements which enter into the cost of canned foods in- 
clude raw produce, cans, cases and labels, and labor. In addi- 
tion to these are freight rates. It is desired to introduce at 
this point, marked National Canners Association Exhibit “H,” 
a table showing the range of costs, freight rates, and selling 
prices from 1914 to 1921. It will be noted that costs, freight 
rates and selling prices all rose together from 1915 to 1920, but 
thereafter while costs and market prices turned the corner and 
dropped sharply, freight rates are left at the 1920 peak, fixed 
by the Commission. 

These figures do not purport to be nation-wide, but they 
are accurate for the localities reported and it is believed that 
they are reasonably representative. At any rate it is perfectly 
clear that the canned foods industry has done everything pos- 
sible to cut the cost of canned foods to allow the decline in sell- 
ing price made necessary by the reduced pocketvook of the con- 
sumer. The cost of raw produce, cans, cases and labels, and the 
cost of labor have all been cut as far as possible. The freight 
rates alone remain at the high level. 


In the industry the abnormal freight rates have seriously 
limited distribution and the limitation becomes a grave matter 
to the canner. He usually sells under special labels and makes 
great effort and heavy expenditures, not only to establish a trade 
under such labels, but also to maintain the quality and charac- 
ter of the goods sent out, with the result that his special labels 
become a substantial asset in maintaining his market. 


The high freight rates have cut off his more distant ship- 
ment and limited his distribution to a smaller circle. His estab- 
lished market has been disrupted, the value of his labels de- 
preciated, the volume of his business curtailed and his unavoid- 
able overhead has been seriously thrown out of pr-portion. 

On the other hand, it does not appear that the business 
thus lost on long shipments has, to any considerable extent, 
inured to the benefit of any other packer. Indeed, we are satis- 
fied that the effect has been to reduce the consumption of can- 
ned foods in certain fields reached by the longer hauls to the 
detriment, not only of the farmer and the canner, but the car- 
rier as well. , 

Canneries are located in farming communities especially 
adapted to the production of perishable products, canned out of 
recessity. Any interruption or curtailment of tiie business im- 
mediately and directly affects agricultural interests and when 
the volume of the canning business, fully one-third of the wheat 
crop value, is considered, the seriousness of the interruption can 
be reasonably measured. 

The local communities are given over to the production of 
these special crops and the depression, indeed distress, incident 
to the curtailment of the canning business, becomes a vital 
matter to the growers in those communities. 


SEATTLE-ASTORIA MOVES UPTOWN. 

For some months the Seattle-Astoria Iron Works have been 
represented in the Eastern part of the country with an office in 
Baltimore. This was located at 2108 S. Boston street, right in 
the midst of the canneries—on “Canning House Row.” But now 
Mr. E. P. Burbank, who is in charge of this office, has moved 
uptown and is located at 409 Marine Bank Building, Gay and 
Waier streets, where the many interested customers can more 
easily find him. The famous Troyer-Fox Non-Spill Closing Ma- 


chines are finding new users every day. Their fame is growing, 
hence this move, 
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CANNED FOODS WEEK SWINGING ALONG MERRILY 
All Sections in Step—But Few Laggards Among the Canners— 
This Will Show Who is Alive and Who Dead— 

A Harvest Time for Morons. 


From all sections come the reports that the canners—as well 
as the brokers, jobbers and supply men—are busy putting 
Canned Foods Week on in great shape. For once it would seem 
that the entire industry has awakened to the necessity of doing 
something to help itself. The sensation is new and rather de- 
lightful, judging by. the way they are pulling off their coats and 
going at it. Livery little section has a committee all its own. 
lf there are a number of canners and brokers and others simi- 
larly interested there, the committee is a fairly large, but always 
an active one; and if there be but the one lone canner, he has 
summoned his chief men and placing himself at their head, has 
charged on the grocer and other retailers of his immediate sec- 
tion and instilled into them the glad tidings about canned foods. 
Everybody’s busy—except the morons of our industry, and this 
movement will be “the harvest time” for these dead ones, and 
henceforth all men will know them. 

In Baltimore—There are so many committees and so much 
activity that one does not know where to commence in a descrip- 
tion of it. First, let us say that Baltimore’s Canned Foods 
Week Headquarters have been established at the office of E. A. 
Kerr, known to all the industry and its connections, and who 
calls himself “Baltimore’s baby broker” (no, he is not running a 
matrimonial agency or anything of the kind—he means he has 
just entered the ranks of the brokers and is, therefore, the 
youngest of them all), and whose office is at 11 E. Lexington 
street, Baltimore.. When you put a dynamo of energy like that 
at the head of the works, you may well expect results, and that 
things will move. Couple this up with the dynamic head—or 
chairman—of the Canned Foods Week—“Dave” Stevenson and 
you can easily realize that something must move. So if you 
want any instructions or news call at the headquarters, or phone 
them, “Plaza 5139.” ' 

There is to be a mammoth parade in which all the autos, 
both trucks and pleasure cars, of all the canners, brokers, supply 
men and supply firms, wholesale grocers, etc., are to take part, 
all depicting canned foods, and showing canned foods. This 
emangg is to take place on March Ist, and it is going to be a big 

ng. 

A mammoth tin can, measuring over twenty feet high, is 
being constructed and beautifully decorated, and will be erected 
in what is known as Courthouse Plaza, the most prominent cen- 
ter—the “circle,” the “four-corners,” the “loop-de-loop,” as it 
were, of our village; and at night electric spot lights will be 
trained upon it, so that all men will see and think of cans and 
canners. 

The great store windows of what was formerly the New 
York Clothing Store—(sounds provingial, eh, but all men are 
but grown-up boys, and cities but grown-up villages), on Balti- 
more street, directly at the head of Light street, which is the 
great thoroughfare to Baltimore’s waterfront, are to be used 
to make an immense display of all kinds of canned foods. Such 
an exhibit will fairly jump at every visitor to the cit-- and at 
every passerby on this busiest street of our city. And nearby 
jewelry stores and other retail establishments will fall into step 
with the week, featuring Canned Foods. Baltimore has always 
been known as the home of canned foods; and now canned foods 
will be known in Baltimore’s homes; and Baltimore is going to 
set a pace in this Week which any and every other section of 
the country will have to hustle to equal. 

“Don’t hide your light under a bushel.” Let’s hear from 
you what you are doing; what you have done and what the re- 
sults of the Week are. We want to hear from every secti-n, 
so that we will know that every section has ‘een in line. Let 
the committees in charge take note of this. We are calling the 
roll, and we want to hear every section respond, 

What the Week Meant in Louisville—Stewhenson & Com- 
pany, the well-known brokers of Louisville, wrote us under date 
of February 16th: 


Louisville, February 16, 1922. 
The Canning Trade, 
Baltimore, Md. 
Gentlemen: 
It is gratifying to announce the results of the 
“Louisville Convention Canned Foods Week,” January 
16th to the 21st. Retailers, chain stores and jobbers 


report increased sales of canned foods, and in some 
cases some retailers report an increase of 100 per cent. 
since Canned Foods Week. 


( Continued on page 32 ) 
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Max Ams Double Seamers 


“ONCE USED-ALWAYS USED” 


The other machines in our complete line 
are just as good as our Double Seamers 


THE MAX AMS MACHINE CO. 


101 Park Avenue, New York City 


CHICAGO OFFICE: Chas. M. Ams, Pres. 
‘20 E. Jackson Boulevard 
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SERMONETTE FOR CANNERS 


THE CANNED FOODS LABEL 
NO. 2 


poor despised little thing—the canned foods 

label. From the beginning the canned foods 

label has had enormous possibilities for good, 
but these possibilities, these potential, these wonderful 
possibilities, have remained for the most part unim- 
proved. The label which the canner affixes to his 
product is by all means the most important thing in his 
economy. I wish to repeat that statement—I wish 
to say that the label which he affixes to his product is 
the most important thing in the canner’s economy. 
Had the importance of the canned foods label been 
always appreciated we should hear little or nothing of 
the jeremiads which so often issue from out of the 
seared souls of canners because of the people’s apparent 
neglect of canned foods. 

Time was when canners used their labels as a 
means to trick and deceive the people, and in these 
attempts at trickery and deception the canners suc- 
ceeded far better than they knew. 

The canned foods label honestly employed, has al- 
ways been capable of extraordinary results for the 
individual canner and, of course, for the canning in- 
dustry. It is, however, a regrettable commentary upo i 
canning practice of other days that the labels whic’ 
the canner affixed to his products were often so dis- 
honestly contrived as to arouse the disgust of the peo- 
ple upon whom deception was attempted; and that they 
actually repelled the people, actually drove away the 
people from canned foods may not for a moment be 
doubted. 

We are reminded that ‘The evil that men do lives 
after them.’ Was there a penalty imposed for these 
misdeeds committed by canners of other days? In- 
deed, there was a penalty and a very terrible, far- 
reaching penalty at that; and to this day we suffer the 
penalty begot of the trickeries, the treacheries and 
the betrayals of the canners of other days practiced 
upon a credulous people; practiced, indeed, upon the 
canners’ very friends. And so it is true that the “evil 
that men do lives after them’—that their misdeeds 
return with the swift and certain directness of the 
boomerang to inflict chastisement upon their hapless 
heads. 

But, you will try dissuade me,—why speak of these 
olden days and the viscious canning practices associated 
with them? We speak of these olden days and of the 
treacheries to be recalled of them in order that we may 
be sternly reimpressed with the importance which at- 
taches to the label which the canner affixes to his prod- 
ucts; for the canner’s label is the most important 
thing in his economy. Does the canner believe that 
the label which he affixes to his products is the most 
important thing in his economy? ‘There are millions 
upon millions of proofs that the canner attaches only 
a scant importance to his label; that he regards it as 
the least important thing in his economy. But, cannot 
you see that without the label to indicate the contents 
of the “impenetrable” tin can, that all production of 
canned foods is in vain—that canned foods cannot move 
without the label whence they derive their energizing 


Pe little thing, poor friendless little thing, 


force? It is the label which gives indentity to canned 
foods without which they mean nothing to the people; 


without which one can may not be distinguished from 
another can. 


And, this identify, to be a thing of value, must be 
nothing lacking in completeness. The canned foods 
label that fails to completely vizualize the contents of 
the can to the consumer defeats its most important 
purpose. However clear they may be to the canner 
himself, and to the wholesale and to the retail dis- 
tributer of canned foods it is often the case that canned 
foods labels are without meaning for the consumer. It 
ought to be made exceedingly easy for the consumer 
to buy canned foods. The consumer ought to have an 
understanding appreciation of qualities and grades 
and varieties of canned foods, but, unfortunately, the 
consumer hasn’t; always the consumer has had to buy 
canned foods after the manner of “hit or miss.” The 
“hit or miss” way is a very stupid way to buy canned 
foods, but since the canner has never been at pains to 


devise a surer way, the friendly consumer has been 
quite helpless. 


Of course it is true that great improvement has 
been wrought in the canned foods label during the past 
sixteen years; for it will be recalled that it was in the 
year 1906 that the Federal Food Act made it im- 
possible for the riotous irregularities of preceding 
days to continue. “Ah, them was the days’”—the happy 
(?) care-free (?) days when the canner ran his own 
business quite unmolested by interference from with- 
out, least of all from a paternal government and its 
stern, disciplinary sway. Often I have said that it was 
the Federal Food Act of 1906 that saved the great 
canning industry from the insidious influences that 
were hell-bent on its destruction. When we take into 
account that complete rehabilitation of the canning in- 
dustry has not appeared during the sixteen years fol- 
lowing the appearance the Federal Food Act, whai 
must have been the result had the canner been per- 
mitted to pursue the “calm and even tenor of his way” 
during that period. But even yet the canning industry 
is not without its reactionaries, for it may not be 
doubted that there are still canners among us who 
believe that the people have no rights which they are 
bound to respect. Did they dare to, these canners 
would return to the practice of the olden tricks and 
treacheries, to all those infamous betrayals of the peo- 
ple that go far to explain that indifference towards 
canned foods which is still manifest among the people. 
It is intended to here discuss the canned foods label 
in the hope of awakening among canners a true ap- 
preciation of its illimitable possibilities for good, and 
in the hope of diminishing, if not altogether removing, 
those tendencies in labels still existing, which make it 
impossible for the labels to function as usefully in the 
canner’s economy as they should. In succeeding articles 
definite aspects of the canned foods label will be con- 
sidered. And in the end it is hoped to evolve a plan 
that will make for the removal of those difficulties 
which still remain to clutter the canning way. 
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THE TRADE COMPANY 


A. I. JUDGE ‘ ° ° Manager and Editor 
Baltimore and Commerce Sts., Baltimore, Md. 
Telephone St. Paul 2698 


THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 44th Year, 


TERMS OF SUBSCRIPTION. 


Payable in advance, on receipt of bill. Sample copy free. 
Extra copies, when on hand, 10 Cents each. 

ADVERTISING Rates—According to space and location. 

Make all Drafts or Money Orders payable to THE TRADE Co. 

Address all communications to THE TraDE Co., Baltimore, Md. 


Packers are invited and requested to use the columns of THE 
CANNING TRADE for inquiries and discussions among themselves on 
all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters wil] be ignored. A. I. JUDGH, Editor. 


Entered at Postoffice, Baltimore, Md., as second-class mail matter 


BALTIMORE, MONDAY, FEBRUARY 27, 1922 


EDITORIAL JOTTINGS 


One of the Big Mergers Completed—Some of our readers 
may have wondered, to our disparagement, why we did not carry 
news of the big merger of canneries, reported as having taken 
place in the West just before the Louisville Convention. The rea- 
son is that the report then published was premature, as shown in 
the fact that that merger did not take place; and there are those 
who attribute much of the failure of that merger to this prema- 
ture report. 


Now we ¢an authoritatively announce the merging of a number 
of the leading Wisconsin pea canneries into one big concern. This 
information comes from one high in the movement, if not the prime 
mover, but who wishes, for personal reasons ,to withhold his name. 
And here is its form: 


“A number of favorably located Wisconsin pea factories have 
been consolidated under the name of The Central Wisconsin Cor- 
poration, with the main office at Beaver Dam, Wis. Royal F. Clark 
is President; George E. Stocking, Rochelle, Ill., First Vice-Presi- 
dent and General Manager; A. F. Schroeder, Winneconne, Wis., 
Second Vice-President, in charge of production; H. C. Kitchin, 
formerly with the National Canners’ Association, as Director of 
Inspection, Secretary; George E. Welson, Treasurer; G. F. Dul- 
mars, Adell, Wis., Director. The plan is to pack the highest qual- 
ity peas, under the supervision of Mr. Stocking, whose ability is 
well known. All plants are located where fancy quality is grown. 
Ample financial backing is provided, and the 1922 packs will prob- 
ably be as large or larger than any other company operating in 
Wisconsin.” 


This came as a wire on Washington’s Birthday, certainly a 


_ favorable augury. Just what a great, powerful company such as 


this, ably financed and handled by experienced men, can mean for 
the pea canning industry of the whole country may easily be im- 
agined. These men not only know how to produce quality goods 
in the most up-to-date and econemical manner, but know how, too, 
to market the goods. That they will be a big factor all must admit. 


The industry waits news of the other proposed or “rumored” 
mergers, and no doubt their promoters will give them publicity 
through these columns, just as soon as the details have been com- 
pleted and can be properly announced. 


How Strange—But True—The leading Editorial of our “‘in- 
fant canners’ journal” tells anything but modestly of its wonderful 
growth, and this effusion is immediately followed by the caption: 
“The Golden Fleece.” Advertisers take notice. 


The Next Convention City—“The King is dead, long live the 
King.” The Louisville Convention has passed into history and is 
ail but forgotten, and already they are talking about the nest 
Convention City. Buffalo first put in a strong bid for the 1923 
Convention, but, we understand, has recently withdrawn. Mil- 
waukee, however, is striving hard to have the Convention come 
there, and we have been asked what we thought of it, and what 
about the possibilities of Atlantic City. Had a vote for the next 
Convention City been taken at Louisville, it is probable that At- 
lantic City would have been elected unanimously. We see no good 
reason to rush this matter, and believe that it would be better 
to wait. : 


The Consent Decree Matter—Great Jubilation seems to have 
broken out in the ranks of those opposing the reopening of the 
Packers’ Consent Decree, because Attorney General Daugherty has 
declined to reopen the decree and “has passed the buck,” as they 
say to the courts. 


Recently Mr. Daugherty said: 


“On the question of a modification of the Consent Decree in 
the case of United States of America vs. Swift & Co. and others, 
with reference to unrelated commodities, I have come to the con- 
clusion that such grave and far-reaching questions which affect not 
only the provisions of the Decree with respect to unrelated com- 
modities, but which also strike at the very foundation of the entire 
Decree, and are of such vital interest to the public generally, are 
matters which, regardless of what position the Department of Jus- 
tice might assume, must ultimately be decided by the court which 
entered the Decree before any modification could be made, and as 
those who most strongly oppose any modification (namely, the 
wholesale grocers) are now parties to this cause, by intervention, 
which intervention has been sustained by the court. since the re- 
quest for this hearing before the Attorney General was granted, it 
seems that the way is now open for those who urged a modifica- 
tion and who so earnestly contended that they have been seriously 
injured by this Decree and have never had their day in court, to 
present such questions and contentions in the first instance to the 
court for decision without the same being in any way prejudiced 
by the Attorney General. 


“Therefore, I feel that this request by the California Co-opera- 
tive Canneries Company and others for a modification of this De- 
cree should be presented in the first instance to the court which 
entered this Decree and not to the Attorney General.” 


What else could he have said? It seems to us that the ques- 
tion was always subject to the final decision of the courts, and that 
this rejoicing is entirely premature. After the courts have said 
that the Consent Decree is valid and just—and we apologize to the 
courts for such presumption—then will be time enough for rejoic- 
ing, except, of course, for the delay which grants the users of the 
Decree just that much longer time to operate. Strange things, of 
course, are happening; things which the Fathers of our country 
never dreamed could be done under our form of government as 
they drew it; but if that Concent Decree stands—then democracy 
has fallen. : 


The Freight Rate Case—Elsewhere in this issue will be 
found the splendid brief filed by this industry on behalf of lower 
freight rates on canned foods, a necessity upon which hangs the 
very life of this industry. The matter has been very ably handled 
by its Chairman, Charles G. Summers, Jr., and marks one more 
great work on the part of the National Canners’ Association. 
Whether or not the relief will be granted remains to be seen, but 
at least the great canning industry has been put on record with the 
Government in a way that cannot be overlooked. Henceforth the 
Government will have an even better respect for this great industry. 


Canned Foods Week—Everybody’s husy—no time to talk. 
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CRKAUE 
* PUBLISHED EVERY MONDAY:BY q 


February 27, 1922 


$488,631.15 


REFUNDED TO CANNERS 


as a savingin their insurance cost for 
the year 1921. 


Place Your requirements with 


CANNERS EXCHANGE SUBSCRIBERS 


AT 


WARNER INTER-INSURANCE BUREAU 


and share in the average annual saving 
of $6.50 per thousand of insurance, 
which has been the actual experience 
of Canners cooperating over a long 
period of years. 


Write 
LANSING B. WARNER, Inc. 


104 So. Michigan Avenue 
CHICAGO, ILLINOIS 
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The Chisholm-Scott Company 
VINER FEEDER 


(WHITE STYLE) 


THE FAST COMING FEEDER 


Just attach it and keep it oiled 
---it stays on the job. 


4038 installed in 1920 and 1921 


It saves your workman’s 
time and expensive shut- 
downs---which means 
your money. 


WRITE US 


71 E. State St. Columbus, Ohio 


With This One Machine 
You Can Fill 


Preserves - jelly - mustard - mayon- 
naise - syrups - apple butter-and all 
similar products. 


Two pistons - one rotary valve - do the 
work and give you — 


Greater accuracy and cleanliness 
of filling than has ever been possible 
before. 


It’s a machine that is made to stand 
up during the strenuous run of the sea- 
son. No breakdowns, delays, loss of 
money and product. 


You can fill on the same floor where 
your kettles are, or on the floor below. 


Find out all about it 


The Karl Kiefer Machine Co., 


Cincinnati, Ohio. 
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A 
Display That 
Speaks For 

roous “CANNE Aye Itself. 

Ww EK 
“WEEK 16-25 WEEK TANTSRY 16-235 
ARV EST HOUSE INES 

SAMPLES OF DISPLAY WINDOWS FOR CANNED FOODS WEEK 


For the 
Up-To-Date 
Grocery— 
as actually 
used in the 
Louisville 
Display 


. 


February 27, 1922 


THE CANNING TRADE. 


Wanted and For Sale. 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. 
your o»portunity your time is lost, together with money. 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


For Sale 


FOR SALE—lIn stock for immediate shipment: 
Boilers, Engines, Pumps, Tanks and Stacks; new and 
rebuilt. Address Louis A. Tarr, Inc., N. W. Cor. Sharp 
and Conway Sts., Baltimore, Md. : 


FOR SALE—Mainé-grown Corn Seed. 100 bushels 
Extra Early Crosby, 50 bushels Extra Early Golden 
Bantam. Address G. S. & F. E. Jewett, Norridgewock, 
Maine. 


FOR SALE—1 6-Horsepower Gas Engine, 1 60- 
Horsepower Horizontal Boiler, in first class condition. 
Address Box A-937, care of The Canning Trade. 


FOR SALE—Complete corn canning outfit, wagon scale, ele- 
vator, Model MMA cutters, Ulery silker, Burnham double cooker, 
Harris Hoist, Zastrow Hydraulic crane, cooling tank conveyor, 
trackage, trolleys, can- elevator, conveyor distributor, engines, 
dynamo, motors, etc. New Hartford Canning Co., Utica, N. Y. 


FOR SALE.—Bargains in machinery for canning 
corn, peas, string beans, pumpkin, etc. 6 steam en- 
gines, 3 Pohl 35 H. P. gasoline engines, generators, 
motors. Write for price list. S. F. Sherman, Utica, 
N. Y. 


FOR SALE—Burt Labelers rebuilt equal to new, 
latest type, up-to-date, $250.00. Knapp No. 2 Label- 
ers cheap. S. F. Sherman, Utica, N. Y. 


FOR SALE—Complete system for conveying 
cans from R. R. cars to second and third floors and 
distributing to storage or direct to fillers. Complete 
automatic conveying system taking crates through 
cooling tanks to warehouse. Going out of business. 
New Hartford Canning Co., Utica, N. Y. ; 


FOR SALE— 
1—15 H. P. Horizontal Engine $35. 
1—Blake Pump, 2-inch inlet, 114 discharge $40. 
1—22-inch Burr Stone Mill $50. 
8—32x48 inches Closed Retorts with thermometer 
and gauges $50 each. 
75—Crates for retorts $2 each; 2 crates for each 
retort. 
1—Kern Finisher $100. Allin good order. 
Address Box A-943, care of The Canning Trade. 


FOR SALE—At 50c of actual values to quick buyer. 

1—Hawkins Eight Dise Exhauster. 

1—Sprague Tomato Washer. 

1—40-48 inches Open Process Kettle. 

6—Kettle Crates. 

24—Round Top Factory Stools. 

1—New Pulsometer Waste Pump. 

All like new and guaranteed. Also six dozen new 
“Smiley” Peeling knives. Address Box 62, Blackstone, 
Virginia. 


; FOR SALE—2 Invincible Green Pea Separators, 
in good condition, with new belts, picking table with 
only one machine. Address Red Creek Cang. Co., Red 
Creek, Wayne Co., N. Y. 


FOR SALE—Narrow Grain, Maine Style Ever- 
green Corn Seed, 1921 growing, high germination; sam- 
ples and price on application. Address H. C. Heming- 
way & Co., Syracuse, N. Y. 


FOR SALE — Morgan 7-track Nailing Machine, 
Motor driven, on wheels. Will equip same with Motor 
suitable for your current. First class condition. $650.00 
— Motor. Chas. N. Braun Machinery Co., Ft. Wayne, 

ndiana. 


FOR SALE — Squirrel Tomato Washer, Tomato 
Sorting Table, Monitor Thomas Tomato Scalder, Cyclone 
Machine and Pump, Pulp Finisher. 80 Gallon Copper 
Jacket Kettle. Monitor Pea and Bean Cleaner, Ayars 
Pea and Bean Filler. Two retorts 40x60 with cages. 
Address Box A-947 care The Canning Trade. 


FOR SALE—tThe following Tomato Machinery at a very 
low price. All are in first class condition, uged for three can- 
ning seasons of about ten weeks each. 

Sprague, Lowe Sanitary Pulper. Sprague, Lowe Tomato 
Steamer. Merrill Soule Four Pocket Can Filler without cooker 
hopper, No. 1 cans. Rotary Tomato Washer—Screen Type. 
Galvanized Bucket conveyer 10’ long 12” Buckets. Two Copper 
Process Tank coils for 6’ tank. S. C. Morris 105 Liberty St., 
Brooklyn, N. Y. : 


Machinery— Wanted 


WANTED—Max Ams No. 128-G Double Seamers. 
Address reply to Box A-931, care The Canning Trade. 


WANTED—1 Hammercheck or White Viner Feed- 
er, 1 Ferrell Viner Shed Cleaner, 1 Large Size Huntley 
Pea Blancher, in first class shape. Address Box A-936, 
care of The Canning Trade. 


WANTED—Two Pod Hullers. We are looking for 
two pea podders. Here is a chance to convert unused 
junk into cash if your price is reasonable. Address 
The Columbus Canning Co., Columbus, Wis. 


WANTED—One 40-inch Rotary Pea Separator. 
One 60-inch Pea Separator and Two Harris Hoists. Ad- 
dress A. K. Robins & Co., Baltimore, Md. 


MACHINERY WANTED — One Ayars Double 
Rotary tomato filler with change parts for No. 2s and 

One Monitor scalder and washer. 

One tomato exhaust. 

Mut be in first-class condition and working order. 

Box 194, Keokuk, Ia. 


WANTED—Two used Pea Blanchers in A No. 1 
condition. 


Winoir Canning Co., Circleville, Ohio. 
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WANTED—Two Collossus Graders. Advise per- 


forations of screens. Will also buy a few extra Screens.. 


Address Box A-932, care The Canning Trade. 


WANTED—One 40x72 closed retort with 3 crates 
thermometer and gauges. Must be in good condition. 
Red Creek Cang. Co., Red Creek, Wayne Co., N. Y. 


February 27, 1922 


FOR SALE—New canning building, 1% stories, 40’x80'; 
peeling shed 40’x50’, equipped with all new modern machinery; 
Monitor Steam Scalder, Ayars Rotary Filler, Exhauster, Closing 
Machine, Steam Hoist, 3 Iron Kettles, Boiler, Artesian Water, 
Water Tank, Pipe Connections. Located at Smith’s Wharf, Va., 
on Potomac River, 15 miles from Fredericksburg. Sufficient 
local labor to operate plant. Attractive price. Address Cottage 
Packing Company, Montrose, Va, 


WANTED—1 Pea Cleaner, small size. 
1 Monitor Pea Grader. 
1 Blancher and Washer. 
1 Seven Pocket M. & 8. Corn Filler. 
1 Pea Filler. 
1 Corn Silker. 
Green Pea Elevators. 
Address The Frankford Cang. Co., Ltd., Box 658, 
Trenton, Ont., Can. 


WANTED—Second hand Ayars Tomato Washer 
and Scalder or other good make. Second-hand Ayars 
Rotary Single Filler for No. 3 cans tomatoes. Name 
conditions, price and how old. Address Box A-946 
care The Canning Trade. 


For Sale—Factories 


FOR SALE—A small, well located canning plant. In the 
trucking section of Long Beach, Miss. The place with a cli- 
mate where you can operate twelve months in the year. Plant 
equipment to handle vegetables of all kinds and shrimp and 
oysters. Plant érected only a year ago. The building hold- 
ing the main plant is 45 feet by 60 feet, the boiler house be- 
ing separate from the main building, measuring 30 feet by 
20 fet. This plant can be bought for $5,000 cash. Address 
P. O. Box 37, Gulfport, Miss. 


FOR SALE—Well located cannery property at 
Jessup, Md., with 214 acres of ground, two dwelling 
houses for hands, double garage, wagon scale and usual 
out buildings. An ample acreage of Peas, Stringless 
Beans, Tomatoes, Okra, Lima Beans, Sweet Potatoes, 
Apples and Pears can be contracted for. Jessup is on 
the B. & O. R. R. sixteen miles from Baltimore, and 
has favorable freight rates to all points. Splendid 
roads give canner a large territory in both Anne Arun- 
del and Howard County to draw produce from. An 
atractive price will be named to those interested. The 
Chas. G. Summers Co., Russell and Worcester Streets. 
Baltimore, Md. 


FOR SALE—40,000 cases capacity tomato can- 
ning plant at Stevensville, Queen Anne Co., Md. Lo- 
cated on railroad siding and near small town. Tomato 
acreage obtainable in any amount up to 500 acres or 
more. Will sell reasonable. Address Box A-942, care 
The Canning Trade. 


FOR SALE—Middle West plant equipped for peas and to- 
matoes, located in city 30,000. No labor trouble, has storage 
and equipment for 5,000 ton retail coal business. Factory lot 
290x300 with 300 ft. switch. Farm with 200 acres, sell with 
plant if desired. Farm has record for production of Peas and 
Tomatoes, also is equipped to house and feed 200 head cattle, 
300 head hogs and 20 horses. The territory surrounding this 
plant will contract 350 to 500 acres each of Peas and Tomatoes. 
Address Box A-938 care The Canning Trade. 


FOR SALE—A fully equipped modern Canning Plant, 
located in the heart of the canning trade in the extreme South- 
land; factory 300 feet long by 75 feet wide, with modern 
machinery throughout equipped for canning shrimp, oysters, 
and sweet potatoes. An inexhaustible supply of shrimp, and 
oysters available to operate the plant nine months of the year. 
Plenty of competent labor, and the best opportunity for mak- 
ing money offered today in the canning trade. This plant and 
the lands and everything in connection with it can be bought 
for $20,000 cash. The land and foundation are worth more 
than that. Address P. O. Box 34, Biloxi, Miss. 


_. FOR SALE—Canning factory, Federica, Del., on the Murder- 
kill River and new State highway Includes large factory build- 
ing and two large warehouses and all improved machinery in- 
stalled for the canning of tomatoes and pears. The plant is sit- 
uated in the best fruit belt of the State, and peas, corn, tomatoes, 
berries, apples and pears can be secured in large quantities for 
the operation of the plant. This is the old established business 
canning the Blue Hens’ Chicken Brand. Also several cars No| 8 
and No. 10 Continental Sanitary Cans in Cases. J. S. Rey- 
nolds & Co., Frederica, Del. 


FOR SALE—A modern Canning Plant, situated in 
the most productive farming and fruit growing county 
in Western New York. Located on railroad and State 
Road Trunk Line. Five new buildings constructed of 
cement blocks and equipped with canning machinery. 
Labor supply excellent. Address Box A-949 care The 
Canning Trade. 


FOR SALE—Cannery located eight miles east of 
Milford, in a section famous for tomatoes and fruit 
growing. Capacity 10,000 cases, 3-pound can. Mod- 
ern machinery, in good order. For price and terms ap- 
ply to William R. Murphy, Milford, Del. 


For Sale—Miscellaneous. 


FOR SALE — Registered TRADE-MARK for 
Baked Beans and Pork and Beans. Used successfully. 
High class selling design. Very reasonable for quick 
sale. Kirchner, 6142 S. Sacramento Ave., Chicago, IIl. 


FOR SALE—150 bushels Refugee Bean Seed, D. 
M. Ferry stock, high germination. Nothing better 
grown. 12 cents per pound. New Hartford Canning 
Co., Utica, N. Y. 


WANTED—Tomato pulp, can use several cars at 
right price; must be good gravity and made from whole 
tomatoes, must come within the U. 8S. Food Laws as to 
bacteria and mould. D. Canale & Co., Memphis, Tenn. 


FOR SALE—650 bushels very fine quality Alaska 
Seed Peas, field rouged, hand picked, high germination, 
exceptional quality. Address Box A-951, care of The 
Canning Trade. 


WILT RESISTANT TOMATO SEED—Produce big crops 


where all other varieties fail. Recommended by all experiment - 


stations. Result of eight years’ breeding. Leading canning 


varieties. Wire or write for circular and prices. Otis S. Twilley, 
Hurlock, Md. 
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EMPLOYMENT EXCHANGE 
HELP WANTED. 


THE CANNING TRADE. 
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_ WANTED—Cannery machinist, 15 years’ experience in can- 
ning and can making machinery, seamers, square and round 


a Open for position. Address Box B-938 care The Canning 
rade. 


WANTED — A man who thoroughly understands the 
manufacture of preserves, jams, jellies and the packing of 
such goods in glass and tins. We require a production man; 
one who has had long experience in this line and can furnish 
proof of his ability to successfully undertake the manage- 
ment of a large plant. In addition to salary, owners will con- 
sider opportunity for applicant to purchase small interest in 
company. Address B-933 care The Canning Trade. 


WANTED—Factory foreman, capable of handling help 
and familiar with the packing of quality vegetables and apples. 
Opportunity to work into position of superintendent. Give 
full particulars in first letter. Address Box B-950 care The 
Canning Trade, 


WANTED—Salesmen, experienced and of unquestionable 
ability and character, to sell well-known, high-grade line of 
Food Products to Jobbing and large fancy Retail grocers in Ohio, 
Indiana and Kentucky. Preferably one familiar with canned 
vegetalbes and fruits. Address, giving full details of selling 
experience, age, references and salary expected. Address Box 
B-940 care The Canning Trade. 


WANTED—Position as Superintendent-Processor by expert 
in packing all fruits and vegetables, ribbon cane syrup, goods in 
glass, etc. Thoroughly familiar with all machinery. Reliable 
and dependent and can furnish best of references. Address Box 
B-914, care The Canning Trade. 


POSITION WANTED—Capable of planning, erecting, equip- 
ping and operating fruit and vegetable cannery. Reasonable 
a and bonus accepted. Address Box B-924 care The Canning 

ade. 


WANTED—Position as superintendent or factory manager 
with can manufacturer. Ten years as factory superintendent of 
firms manufacturing 750,000 cans daily. Up-to-date on factory 
conditions, and solder saving machine of own invention. A-1 
reference. Box B-944 care The Canning Trade. 


WANTED—Position as Superintendent. 20 years’ ex- 
perience canning fruits and vegetables, Experienced in the 
manufacture of all grades of preserves, jams, jellies, tomato 
catsup, chile-sauce, mustard, vinegar, apple and grape prod- 
ucts. Experienced in standardization of operations and pro- 
duction costs. Middle‘aged. Open for position at once. Ad- 
dress Box B-945 care The Canning Trade. 


SITUATIONS WANTED 


WANTED—A group of salting stations to look after. Eight 
seasons experience salting two seasons in the South. Am fa- 
miliar with contracting, making and repacking dill pickles. One 
season making kraut. Good reference. Address Box B-934 
care The Canning Trade. 


LOOK, YORK STATE AND TRI-STATE CANNERS! 

Are you looking for a young man thoroughly acquainted 
with the growing and canning of Beets, Tomatoes, Spinach, 
String Beans and Pumpkin? Well versed on Ketchup. If you 
are, B-935 care The Canning Trade, is on the slate. 


WANTED—Position as salesman with an up-to-date can- 
ning concern. Have had selling experience for years traveling 
the wholesale grocery trade of the country. Best of reference. 
Address Box B-948 care The Canning Trade. 


130 N. WELLS STREET 131 STATE STREET 
Chicago, Ill. Boston, Mass. 
c.L. JONES & CO. 


BROKERS 
CANNED FOODS AND PRESERVERS SUPPLIES 


(We can serve a few more desireable accounts) 


Patented in U.S. 
Canadaand France 


OVER 1500 IN USE 


Ideal Viner FEEDER with Distributer 


On Every Viner is Economy 


FRANK HAMACHECK, 


Manufacturer of IDEAL VINERS, VINER FEEDERS and CHAIN ADJUSTERS 
ESTABLISHED 1880 


No viner can do satisfactory work when its beaters 
are obliged to work on heavy mats or bunches of vines. 


Separation of the vines by the feeder is, therefore, 
essential to best results. 


Hamacheck Ideal Viner Feeders with distributer are 
the only feeders that thoroughly separate the vines. 
The savings effected, over the use of any other viner 
feeder, are so large that it is not unusual to hear pea 
packers say that Ideal Viner Feeders more than save 
their cost each season. 


Kewaunee, Wisconsin 
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-- The Markets -:- 


CALIFORNIA MARKET 


Indications Point to Large Packs in 1922—With Spot Stocks 
Cleaned Up Idle Plants Will Open—<Activity All 
Along the Line—Export Demand Continues 
Brisk—Canning in the Philippines. 
Coast Notes. 
San Francisco, February 24, 1922. 


The Coming Year’s Packs—There are a lot of straws in the 
air which indicate that California packers are planning to put 
up a very large pack of fruits and vegetables this year. Stocks 
of eanned products still in first hands are very light, for the first 
time in several years; warehouses are about bare, and the smail 
independent canner who has been out of the running of late is 
making preparations to operate during the coming season. Selling 
agents are now in the markets attempting to secure advance busi- 
ness, buyers are in the field looking for supplies, and there is a 
hum of activity that was entirely lacking at this time last year. 
One of the first substantial indications that 1922 is destined to be 
an exceptionally active year is the fact that packers are already 
in the market for box shooks and that very heavy orders have 
been placed. The lumber market shows signs of advancing, can- 
ners wish to protect themselves, and are anticipating requirements 
quite fully. It looks like a great year, but conservative packers 
are already sounding the warning that it may quite easily be pos- 
sible to overdo things and put up a pack that cannot easily be 
absorbed. Of course, this does not apply to such products as 
asparagus and Hawaiian pineapple, of which there is never enough 
to go around. 


Exports Continue Brisk—The export demand for spot stocks 
of California canned fruits continues to be brisk, and some heavy 
shipments are going forward to England. Prices have been ad- 
vaneed on some varieties and grades, and the market is one of 
real strength. Standard apricots have been in special demand of 
late, and some holders have made price advances. There is a 
marked call for cherries, but stocks of these are so scattered that 
but little business is being done, and quotations are largely nomi- 
nal. Hawaiian pineapple is being held more firmly, particularly 
the No. 2% size, which is in very light supply. 


Salmon—While Pacific Coast canned fish is moving fairly 
steady, there is no special activity in the market. Pink salmon 
is held at $1.10 and chums at $1.00, but it is possible to get even 
small lots for less. Fancy chinooks are in good demand, with 
stocks firmly held. California sardines are attracting little atten- 
tion, and tuna is but little better. Japanese crab meat is in light 
supply and is a wanted article. 


Safety of Products Assured—Prof. E. J. Lea, of the Cali- 
. fornia Pure Food and Drug Laboratory, recently addressed a con- 
vention of bottlers at San Francisco, Cal., and in the course of his 
remarks declared that the reason why his department had not been 
able to give proper attention to the bottling trade of late was the 
fact that other matters of great importance had been occupying 
its attention. Among these, se said, were the canned olive and 
the canned spinach problems, which have been difficult ones to 
solve, but which have been mastered in a manner entirely satisfac- 
tory to everyone concerned. Packing standards have been adopted 
for these products which absolutely insure their safety, and it is 
expected that it will not be long before consumption of ripe olives 
and spinach will be greatly increased. He stated that considerable 
trouble was now being experienced with tomato products being 
brought in from other States where packing regulations were not 
as rigid as here and that quantities of catsup and canned tomatoes 
were being destroyed. The California product was described as 
being at least the equal of any packed from the standpoint of 
purity. 


The Canners’ League of California has filed with the Inter- 
state Commerce Commission a statement urging reductions of 
freight rates on raw materials used in the canning industry. 


_ Canning in the Philippines—At least one cannery in the 
Philippine Islands is making a pack of mangoes and mango jam, 
samples of the output having been received at San Francisco. It 
is understood that B. A. Green, who operates a cannery on Manila 
Bay, has packed five hundred cases of this tropical fruit and plans 
to put up a pack of not less than 10,000 cases duting May, June 
and July, 1922. Samples of Philippine Island canned pineapple 
have also been received by San Francisco interests, but the quality 
of the fruit lacks considerable of coming up to that of the Hawaiian 
article. Whether this can be improved by better cultural and 
packing methods remains to be seen. 

Coast Notes—Experiments conducted under the direction of 
W. V. Cruess, associate professor of fruit products, University 
of California, have developed a method of preventing the softening 
of ripe olives in the pickling process. This method consists of 
pasteurizing the olives in the vats at 175° F. A special bulletin 
on the process has been issued. 

Salmon cannery vessels are commencing to leave Coast ports 
for Alaska, and it will be but a few weeks until there will be a 
general exodus for the North. The Alaska Packers’ Association 
has sent none of its vessels out yet, since it operates almost exclu- 
sively in Western Alaska, where the fishing season opens later than 
in Southeastern Alaska. 

The Columbia River Packing Company has purchased the ship 
Chillicothe to be used in the salmon canning trade. 

W. F. Burrows, president of Libby, McNeill & Libby, has ar- 
rived, at San Francisco from Chicago. 

Senator R. H. Baxter, well-known corn packer of Maine, is in 
San Francisco on his annual visit, and is making his headquarters 
with the Griffith-Durney Co., his general agents on the Pacific 
Coast. He has been coming here regularly for twenty-five years, 
and looks as young as he did when he first began calling on the 
California trade. 

8. O. Meyer, of Getz Bros.. San Francisco, Cal., has returned 
home from a trip to the Orient. 

The Clear Lake Canning Company has been incorporated at 
Upper Lake, Cal., with a capital stock of $250,000, by E. P. Sailor, 
N. O. Edwards and A. Mendenhall. The Clear Lake county is 
noted for its excellent string beans and pears. 

The Alaska Consolidated Canneries has been incorporated at 
Seattle, Wash., by C. A. Burckhardt, F. O. Burckhardt and G. L. 
Wakeman. 

The clam cannery of A. W. Little, at Copalis, Wash., has been 
purchased by Sigurdson Bros. 

Strawberry growers of Watsonville, Cal., will plant three mil- 
lion strawberry plants this season, getting the stock from Shasta 
county, where the vines are free from disease. ‘The Sweet Briar 
variety, originated at Castella, becomes the celebrated Banner 
strawberry when planted at Watsonville. 

Leo H, Wilson, of Newcastle, Cal., has been appointed repre- 
sentative of the California Canning Peach Growers, Inc., for the 
Yuba-Sutter county district, with headquarters at Marysville. 


“BERKELEY.” 


CHICAGO MARKET 


Spring-like Weather Shows Itself—Shipping of Canned Foods 
Resumed—Conservative Buying Continues—Rumors of 
Mergers of Wholesale Grocers—Broker Sees the 
End of the Grocery Broker and Whole- 
sale Grocer — Tomatoes in 
Better Demand. 

Chicago, February 24th, 1922. 
We are having fine sunshing spring weather here in Chica- 
go, and all the piled up orders for canned foods that have been 
held for good shipping weather, are being rushed out. On that 
account only a few of our wholesale grocery houses observed the 


ae of February, as they wanted to clear their floors of back 
orders. 


_ _ The buying here is still conservative and I am going to quit 
saying so, as it is likely to continue indefinitely. When I say 
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VARIETIES OF TOMATOES. 


THE LANDRETH 
DELAWARE BEAUTY........... 
LANDRETHS’ RED ROCK 


OTHER SEEDS 


Cucumber Cabbage Pumpkin Squash 
Okra Spinach Caulifiower Beans 
Snap Dwarf Lima Sugar Corn Peas 


The Landreths sell every Seed used by Canners and ask 
you before buying to write for prices. The Landreth’s 
prices will be found as low as such quality can be sold. 


TOMATO—"The Landreth” D. LANDRETH SEED CO., 


BRISTOL, PENNA. 
Price $9.00 per pound Business Founded 1784 The Oldest Seed House in America 


$9.00 
5.00 
4.50 
LANDRETH’S TEN 3.50 
| 
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conservative I mean that it is entirely devoid of speculation in 
the canned food line and I do not think that a broker could go 
out and sell anything in speculative quantities even if he was 


prepared to guarantee an advance with a cash deposit. Whole- 


salers will positively not buy beyond their current needs, and 
cannot be induced to do so. This policy is going to be the style 
for some time to come and I will not mention it again. 

A rumor is current that several of our West Side wholesale 
grocers are contemplating a merger and that such a merger is 
being quietly promoted. If this merging continues we will have 
Chicago’s wholesale grocery interests represented after a time 
by one or two big wholesale houses, and the mail order houses 
and chain stores. The chain stores are growing in number al- 
most daily, but the mail order houses in their grocery depart- 
ments have not yet recovered greatly from the reaction after 
the war. 

A wise and far-seeing broker, one who looks just a little 
beyond the horizon, being located upon a mentally elevated 
standpoint said to me: 

“T think I can see the gradual disappearance of the 
grocery broker, for the reason that the wholesale grocer 

is gradually disappearing. The enormous development 

of chain grocery stores is sure in a few years to push 

the family retail grocer out of the business. The hand 

writing is on the wall and the change is coming slowly 

but surely. The wholesale grocers are gradually falling 

into the very policy which will take them out of the run- 

ning. They are buying in small quantities, paying 
small quantity prices and less than carload freight on 
many of their purchases, while the chain stores are buy- 

ing in larger quantities than ever before and securing 

the carload rates of freight. In fact, chain stores are 

now buying most of their goods at lower costs than 

wholesale grocers. The chain will never be of perma- 
nent advantage to brokers, because as soon as their 
sales of certain articles reach a manufacturing volume, 
they start a factory and begin to make it. In this way 
their policy is to freeze out brokers, wholesale grocers, 
food manufacturers, and family retail grocers. ____, 
“They are more dangerous by far to wholesale gro- 
cery interests than were the big meat packers when 
they sold unrelated lines, and the chain stores are speed- 

ily building up a gigantic monopoly of food purveying 

manufacturing, wholesaling, retailing and in all branches 

and activities of the food business.” 

I ‘am, not offering these sentiments as personal opinions of 
my own, but merely as a matter of general interest. 


By. reading between the lines a little of some addresses re- 


cently, made by officers of chain store organizations it is plain 


that their attitude is squarely antagonistical to wholesale grocery 
interests and that they justify their methods by the policy of 
elimination of wholesale distributive profits. 


However, it will be a long time before the methods of food 
distribution, now so well established and so strongly entrenched 
in public esteem, can be changed or superseded. 


Tomatoes—Canned tomatoes are in better demand and Chi- 
cago is buying in Missouri at $1.55 for No. 3 extra standard, 
with a freight rate of 54c per hundred. The qualities received 
are fine. 


Canned corn is in request for cheap but good standard qual- 
ity, but is difficult to find at the low price demanded by buyers. 


Canned peas for immediate delivery are being picked up in 
small lots at factories where there are still some small assort- 
ments to be found. 


Canned Foods Week is now less than a week off and it 
promises to be the greatest general selling event of any product 
ever promoted in the world. I do not know much about the 
Eastern situation or that of the South, but the Central West and 
Far West and Pacific Coast sections are certainly on fire with 
enthusiasm in the promotion of this event. 

A final meeting of all the brokers, wholesale grocers and 
others will be held in Chicago today, February 24, 1922, for the 
completion of a local or Chicago program for Canned Foods 

Similar meetings have been held in Indianapolis, St. Louis, 
Detroit and many other cities with excellent results. 

I personally estimate that outside of all amounts contributed 
to the National Canned Foods Week Committee for literature 
and advertising matter that private interests or wholesale houses 
will spend during Canned Foods Week in advertising canned 
foods about a quarter of a million is guess 

€ utation based.upon practical conditions and advices. 
but WRANGLER. 
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MAINE MARKET 


Local Strikes Are Hurting Consumption—Where Lower Wage 
Conditions Are Being Accepted the Merchants Are 
Reducing Prices as Much as Possible—Sardine 
Fishermen Getting Ready—Corn Canners 
Looking to the New Season—No 
Future Prices Heard, 


Portland, Maine, February 24, 1922. 


Local trading has been a bit slow during the current week, 
due not only to the interruption of a holiday, but also to retail- 
ing conditions. A wage-cut in the textile industry, which is im- 
portant in Maine, has resulted in general strikes of uncertain 
outcome, and dealers in all mill centers are hedging in their 
purchases. In one ortwo locations the employees have accepted 
the reduction, and merchants of those town are showing their 
appreciation by making every possible reduction on the price of 
necessities; this applies especially to the grocers and restaurant 
keepers, and in those towns buying is still active. 

While the sardine canning season is yet: many weeks away, 
fishermen are already getting out their nets for overhauling and 
repair, and are planning work on the weirs as'soon as the weath- 
er permits. It will doubtless be the first of May before packing 
can commence. In the meantime the sardine market is getting 
more bare every day, prices are fairly strong at market quota- 
tions, and the general outlook for future business is much more 
encouraging than it was a year ago. Present ‘stocks are far be- 
low normal for February, the price has stabilized at $2.75 with 
a prospect of probably $3.00 before new goods get to the market, 
and canners feel certain that the 1922 business will be healthy. ~ 


The corn packers are also making preparations for the com- 
ing season, though it is too early yet to do much beyond general 
planning. New machinery is being bought where needed, though 
no large purchases of machinery are anticipated for this year, 
and factories gotten ready for warm weather. The market 
promises well for 1922, with spot stocks well cleaned up and 
buyers already finding their own stocks low. No future price 
has been talked, but some packers are already taking reserva- 
tions for goods as soon as the market opens. If any fancy 
Crosby corn can be picked up in Maine today, the price would 
still be $1.50; but the writer does not know where to look for 
any goods of this grade in first hands. Fancy Golden Bantam 
can still be bought, though this stock has been materially re- 
duced in the past seven weeks. The nominai price on Golden 
Bantam is $1.75, and on Improved Bantam $1.60, and slight re- 
ductions from these figures have been made in some instances. 


. The best bargain offered in Maine corn today is near-fancy at 


abeut $1.40, with a close second in extra-standard at $1.25. Both 
of these grades are holding the interest of the buyers at present. 

Stringless Beans have moved so steadily that there are now 
but two lots offered, the price being about $1.25. Doubtless the 
newly organized String Bean and Apple Section of the Maine 
Canners Association will strengthen the position of these goods 
in the market, will tend to increase consumption, and encourage 
the growth of the industry. 

_ _ Apple is very firm at $5.00, and every indication points to a 
higher price before spring. All markets report shortages in the 
supply of green fruit, due principally to shrinkage and waste 
caused by the fruit not keeping well. This is always the fore- 
runner of more active market for canned apple. There are one 
or two lots in the State to be picked up at $4.75, and even some 
at $4.50; but as is usually the case, price indicated quality, and 
the $4.50 goods are inferior to the offerings at $5.00. 


MAINE. 


As Brokers View the Market 


_ Aberdeen, Md., Feb. 22, 1922. 


Tomatoes—-While there is ne buying of tomatoes in large 
blocks, we are having a steady demand, and quite-a number of 
pool car orders have recently been shipped out. orders are 
accompanied by request for immediate shipment, .iné@igating that 
the jobbers are allowing their stocks to get down to a minimum 


j 
a 
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The Seed You Should Plant 


LEONARD SEED COMPANY 
226-228-230 W. Kinzie St., 


CHICAGO 
H. D. DREYER & CO., Inc. 
MANUFACTURERS 
CANNED FOODS WEEK 


March 1-8, 1922 
Don’t Forget The Date 


BOXES and BOX SHOOKS 


FOR THE CANNERS 
ALICEANNA and SPRING STREETS BALTIMORE, MD. 


coe 


HH 


Automatic Can Making Machinery 
BALTIMORE, MD. 


Why Not Eliminate 


the chief cause of swells and flat sours by the useof 


Wyando 


Cleaner and Cleanse”. 

which insures a safe, superior, distinctive and 

economical sanitary cleanliness. Order from 
your supply house. 


The highest grade of materials and work- 
manship and correct. scientific design have 
made the Caldwell Tubular Tower a verit- 
able tower of strength. 

Its construction is sosimple you can erect 
it yourself. Because of low wind resistance 
and sturdiness of material used it will safely 
weather the most severe storms. Appear- 
ance, trim and pleasing. Cost, moderate. 

Send for Catalogue 
W. E. CALDWELL CO. 

Incorporated 

2310 Brook St. 
LOUISVILLE, KY. 


Over 2,000 distributing centers insure prompt 
delivery and short haul. 


The J. B. Ford Co , Sole Mnfrs., Wyandotte, Mich. 


THE TANK WITH er 
REPUTATION 
A TOWER OF STRENGTH is 
: 
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before ordering additional supplies. We quote the market as 
follows: No. 1 standard tomatoes, 72%a75c; 2s, $1.10a1.15; 
8s, $1.55a1.60; 10s, $4.75a5.00. 

We are having a little demand for future tomatoes, and are 
filling orders for prompt shipment when packed at 5742a60c for 
1s, 85a90c for 2s; $1.20a1.25 for 3s, and $3.90a4.00 for 10s, ac- 
cording to brands. 

Corn—The corn market is unchanged, We quote No. 2 whole 
grain Evergreen corn at 90c, standard Shoepeg at 95c, extra 
standard Shoepeg at $1.00a1.05; fancy Shoepeg at $1.15a1.20, 
and standard Maine style at 95ca$1.00. 

For future delivery, we can fill orders for standard Shoe- 
peg corn at $1.00, fancy Shoepeg at $1.15 and standard Maine 
style at 90c f. o. b. factories, for shipment when packed, 


C. W. BAKER & SONS. 


CANNED FOODS WEEK SWINGING ALONG 
MERRILY. 


( Continued from page 18 ) 


Since the Canned Foods Week Display, Weekly 
club dinners and other assemblages freely and favorably 
comment on the Canned Foods Week displays, and the 
busy citizens who have never given canned foods a 
thought, are showing continued interest. 

To all interested in the sale of canned foods, “Put 
Pep and Push into the coming Canned Foods Week” 
for it yields big returns. 

Yours very truly, 
STEPHENSON & CO., 
CHS:EBR By C. H. Stephenson. 
“Canned Foods—Fresher Than the ‘Fresh’.” 

Jos. M. Zoller, the well known broker of Baltimore, makes a 
real worth-while suggestion, as follows: 

February 11, 1922. 

Mr. John R. Baines, Pres., 

Baltimore Canned Goods Exchange, 

Baltimore, Md. 

Dear Sir: We are with you for Canned Foods 
Week. We understand this is an Educational Campaign. 
Noticed Campbell’s suggestion in the “Optimist” that 
the manufacturers, brokers and jobbers should put 
themselves in the consumers position and ask them- 
— just why is it that more canned foods are not 
used. 

We did this, and find that it is because the average 
woman in the winter time thinks she is getting fresher, 
better vegetables and fruits when she buys the so-called 
fresh, than if she bought canned foods. We all know 
that the canned foods are really fresher and better than 
those long distance, out-of-season vegetables and fruits. 

Therefore, we would suggest, if it has not already — 
been brought out, that we use as a slogan the follow- 
ing: 

Canned foods in big letters underscored. Right be- 
low in smaller type, “packed where grown, at the height 
of nature’s season, reach your table fresher than the 
fresh.” The words fresher than the fresh to be in large 
type the same as the words canned foods. Then be- 
low in small type, “put up in hermetically sealed cans 
- sr factories, many of the articles untouched by 

and. 

If the American housewife could be convinced of 
this true point, that canned foods are fresher than the 
fresh, there would be no limit to our business. 

Yours truly, 

JMZ:M. JOS. M. ZOLLER & CO., INC. 
Indiana Has Her Sleeves Rolled Up. 

Work for every canner, says this writer—What must be done 
and what is being done—Says Indiana jobbers are heartily co- 
operating. 

Vallonia, Ind., February 18, 1922. 
The Canning Trade, 
Baltimore, Md. 

Gentlemen: The streamers being distributed by the 
National Canned Foods Week Committee read : “A Harvest 
Time for the Housewife.” I wonder how many canners 
and wholesale grocers throughout the country will make 
it a harvest time for “canners and canned foods jobbers”? 
In my opinion there never has been a movement launched 
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Can Prices 


American Can Company 


January 1lith, 1922. 
American Can Company announces the following prices 
for Packers Cans, Sanitary style, bulk carloads, f. o. b. ship- 


ping points, effective January 11th, subject to change without 
notice: 


Per M 


THE AMERICAN CAN CO. 


Continental Can Company, Inc. 


will quote prices on Cans upon 
application. 


Fidelity Can Company 
Baltimore, Md. 


Prices Quoted on Request 


. 
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CANNED FOOD PRICES 


Prices given represent the /owest figure generally quoted for lots of wholesale size, usual terms f. o. b 
Baltimore (unless otherwise noted) and subject to the customary discount for cash. 


**** Many 


canners get higher prices for their goods; some few may take less for a personal reason, but these 
prices represent the general market at this date. 


Baltimore figures corrected by these Brokers: ({)Thos. J. Meehan & Co. 


(*)H. H. Taylor & Son. 


CANNED VEGETABLES 
ASPARAGUS*—(California) Bolte. 


No. 2% White Mammoth.. 4 00 


BAKED BEANSt No. 


CORN!—No. 2, Std. Ever., f.0.b. Balto. 1 00 
Std. Evgr.,f.o.b.Co... % 
Std. Shoepegf.o.b.Co 95 
1 00 
Ex.8td.Shoepegf.o.b.Co. 1 05 
Fey Shoepeg f.o.b.cvo. 1 20 
Std. Maine Style Balto 1 00 
Std. .MaineStylef.o.b.Co. 95 
Ex. Std. Maine Style..... 1 05 
Ext. Std. Style f.o.b. Bal. 1 15 
Extra f.o.b. County. 


ae 3 00 

No. Kinds..... 1 00 

BLES FOR SOUP! 10 


— 1, Sieve 


2 
Fancy Petit Pois 
PUMPKIN!—No 3 Standard. 


10, 
SPINACH!—No. Standard....... 


(t)Jos. Zoller & Co., Ine. 


(§)Wm C. West & Co. 


New York prices corrected by our special Correspondent. 


CANNED VEGETABLE PRICE&—Continued. 


SUCCOTASHI—No. 2, Green Beans 


New York State 
SWEET POTATOES}-No. 2, Standard 85 
i No. 3 8td.f.o.b.Balto 1 25 
8td. f.0.b. Co. 1 10 
98td.f.o.b 80 
10, Std.f.o.b.Co. 4 00 
TOMATOES!-No. 10, Fancy, f.o.b. Bal. Ou 
Jersey, 
Stand., ‘* Balto 5 00 
Stand., “ Co... 475 
3. Sani. 5% in. cans 1 45 
Jersey, f.o.b. Co. Out 
Ex. Std., Balto. 1 70 
Stand. 
Stand. “ Co... 150 
Seconds, ** Balto. 
2, Stand., “ 


¥ 5 
5 
APPLESt-No. 10. Co..... 


APRICOTS—No. 2%, Cala Choice. 
BLACKBERRIES§—No. 2, Standard... 1 25 
3, 
2. Preserved... 1 50 
+ 2, In Syrup.... 1 
BLUEBERRIES—No. 10, Maine. 


PEACHES*—No. Cal. ‘stand. L.C.. 2 
2%, Ex. Std. 90 
PEACHESt—No. 1, Ex. Sliced Yellow 1 60 
28tandard White..... Out 


. 3, Standards, White. 2 00 

Yellow 2 25 
Ex. White.. 2 50 

= Yellow 2 75 
Selected, Yellow..... 3 50 


“ Seeonds in Water....... .... 


CANNED FRUIT PRICES—Continued. 


Balte. 
PEARSt—No. 3, Standards in Water..... 1 75 


Syrup.... 2 25 

PINE- No. 2, Bahama Sliced Extra Out 
APPLE*- “ “Grated 

“Sliced “ Std. Out 
Grated 


Stand 2275 
Extra 2 50 
Stand 2 25 
Grated Extra 2 25 
“Stand. .... 

Shredded Syrup........ Out 


10, Standard Water...... 
CANNED FISH 


%4Flat 
OYSTERS§— 5-02. Standards 
4 OL. 


edium Red, Talls. 


B. Eastport, M 
% oh Keyless... 


carton.. 

mustard keyless 

mustard keyless. 

California, ese. 
No. 4s 


ex 


a 


— 

Balte. N.Y 

“ Green, =“ . eee 1% Out 
4 “ White, Large. 400 .... 1 05 135 
** Peeled,“ Out 115 185 
| Out Out 

3 “350 425 244, Ha vail Sliced Extra 3 00 
White Small ....... Out Out “ 

Tips White ... 475 2 25 
1, In Sauce........ 80 Out * 10, 
“ 3, Im Sauee........ 1 50 Stand., Co... 1 10 
3 Seconds, Balto. ...... 1 Black Wi te: 

Std............100 100 RASPBERRIES§—No 2, Black Water. 175 2 v0 

TOMATO PULPT-No. 10, Standard....... Syru 
“ 2. White Wax Standard 100 Out “ 2, “ — D.. 
STRAW- 0. 2, Ex. Stan. Syrup. out 

gtandards.... ..... 215 CANNED FRUITS BERRIES§—“ —Preserved.............. 2.20 Out 
“2 “  Soaked..........100 Out 5 8&5 Extra Preserved....250 Out 

“ 9, Red Kidney, Stand...1*0 Out is Standard...............160 Out 
_—No. 8, Small, Whole............160 Out Out . 2 Extra Preserved... 130 Out 

BEETSt 2, Standard,” 116 Out 1, Preserved...............125 Out 

HERRING ROE*—No. 2, Standard... 
95 Out LOBSTER*—(.1b. Flats, 4 doz............ 665 
Out -Ib Flats, 8 3 6t 
Out 1 30 175 
1 20 13 00 130 12 
1 90 CHERRIES§—No. 2, Seconds, Red........ 150... 
Out “ Red “ Stand Water........ Out 6-02. Out 
Out White “  Syrup...... 225 2 30 SALMON*® “ 1, Red Alaska, Tall... 3 35 
‘Extra Std. Western........ ..... Out Ex. Preserved......275 Out “ 
1, Columbia, Tall.............. Out 
0 D factory Out Chums, 1 00 = 
le TUNA FISH— er case, W 
og PEARSt—No. 2, Seconds in Water........ “ Cal. Blue Fin............... 


before that means as much to the canners and jobbers as 
Canned Foods Week. The harvest we reap all depends 
upon the kind of seed we sow, the amount and the ground 
we cover. If we depend upon the National Committee 
doing all the work and we come in for the harvest, results 
will not be up to our expectations. There is work for 
every canner as well as every jobber to do, the benefits 
derived all depending on the individual effort of every 
canner and jobber. 

Every jobber should thorcughly acquaint his salesmen 
with this movement, and instruct them to explain to every 
retailer in their territory the purpose of Canned Foods 
Week, and especially impress upon the mind of every 
retail grecery clerk to push canned foods. With all the 
money spent in publicity through the press, it, after all, 
depends upon the groceryman and his clerks to make this 
campaign a success, as they are the people who come in 
direct contact with the consumer, and they are the ones 
who put the goods over the counter to the consumer. 
Without their hearty co-operation we cannot have the 
success we desire. The co-operation of the groceryman 
and his clerks must be secured by the jobbers’ salesmen 
and the canners. 

In Indiana the jobbers, canners and brokers have 
contributed sufficient money to carry large adds. in all 
the leading papers of the State, calling the public’s atten- 
tion to Canned Foods Week. We have hearty co-opera- 
tion from all the jobbers, and am sure that their sales- 
men will be talking canned foods from one end of the 
State to the other. 

There are various ways that the canner can do work 
in this movement. In our section of the State we are 
visiting every retail grocer and asking them to talk canned 
foods to every customer who enters their store; to make up 
special assortments of canned foods at special prices; de 
special window decorating. We are writing the Presi- 
dent of every ladies’ organization, every Domestic Science 
teacher in the bigh schools, every hotel and restaurant, to 
use canned foods during Canned Foods Week. The slogan 
will be: “At Least One Can of Canned Foods in Every 
Home Every Day from March 1st to 8th.” If this could 
be accomplished throughout the entire State, it would 


“‘BLOOD 


ROGERS Green Admiral; 
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mean that 400 cars of canned foods would go into the 
consumers’ hands. Is it worth while? Then figure on the 
United States. Suppose we can get the small quantity of 
8 cans of assorted canned foods consumed in every home 
in the United States—that is an average of 8 cans for 
each home—it would mean that about 60,000 cars of 600 
eases each would be required to supply this demand. 
Every canner should work his own community, see 
every grocer and get the clerks all interested in this 
movement. Get them to push canned foods of quality. 
The success of Canned Foods Week depends upon the in- 
terest the retail clerks take. The future results from the 
movement depend upon the quality of goods sold. That 
is one thing we are asking of every merchant in this sec- 
tion—to push quality goods, no special brands, anything 
in the canned foods line, but urging them the importance 
of talking quality goods. 


Every merchant in this county has»agreed to keep a 
record of his sales during Canned Foods Week, so we will 
have an accurate report on whether or not the sale of 
canned foods was increased and what per cent. 

Trusting that every jobber, broker and canner- 
throughout the United States will do his part as well as 
they are in Indiana in the way of special individual work, 
and appreciating the support of all supply people and 
others who have contributed to this great cause, 

1 beg to remain, very sincerely, 
CLARENCE L. TURMAIL, 
Secretary Vallonia Canning Co. 


NEW CANNERIES IN MARKET 

Menifee, Ark.—It is reported that Mr. R. W. Webber con- 
templates entering the canning business. He has about forty- 
five hundred acres. Wants specifications for fruit cannery, ma- 
chinery and supplies. 

Snowden, N. C.—The Snowden Package Company is a new 
canning concern of this place. They will put up a.new plant 
to ean tomatoes and sweet potatoes. In the market for all ma- 
chinery and supplies. 


A small seeded, very sweet medium ‘‘Early,’’ 


originated by A. L. Rogers - and immensely popular by reason of 
its fine flavor and the heavy percentage with which its pack runs to 


the fancy sizes. 


TRAINED FOR A PURPOSE 


ROGERS Gem: Without any 


exception, the heaviest yielding medium 


‘‘Early’’ sweet we have ever grown. Second only to Rogers Green 
Admiral in popularity because of its hardiness and even maturity, 


and splendid flavor. 


BY AN EXPERIENCED GROWER 


HORSFORDS Market Garden: An old time favorite with Canners because of its 


Spots - Futures. 


sturdy growth, dependableness as a cropper and lateness of maturity, 
being perhaps the latest of all the sweets. 


ROGERS BROS. SEED CO. 
326 W. Madison St. 


Chicago, U. S. A. | TELLS” 
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STEVENSON 
FOOT POWER 
CAN TESTER 


FOR 

SANITARY 
OR 

SOLDERED 


ROUND, SQUARE OR IRREGULAR 


CANS 


STEVENSON & CO., Inc. 
601 S. Caroline St. BALTIMORE 


PAUL E. KROEWLE 


President 


National Brokers Association 


“I am certainly in sym- 
pathy with any movement 
which will eliminate difficul- 
ties arising in practice of 
ttade between the sellers the 
wholesale grocers. 


I wish you every sucsess in 


the world”. 


WHEELER SERVICE BUREAU 
280 Broadway, - - New York 


_ We Manufacture 


Dependable Canning 
Machinery 


Pressure Retorts and 


Cooking Kettles, 


Various Sizes and 


Designs 


ROBINS-BECKETT 
CAN CLEANING MACHINE 


This machine removes dirt and rust from tops, 
bottoms and sides of any size can from flats to No, 
10’s, 


Write for general catalogue 


A. K. ROBINS & CO, 


(ROBT. A. SINDAL, Owner,) 


BALTIMORE, MD. 


| ‘ 
writes:- 3 


OYSTER STEAM BOX 


With improved sliding doors, 
doing away with the hinged 
tracks, giving increased service 
Edw. Renneburg & Sons Co. 


MACHINE AND BOILER WORKS 
2639 Boston Street Baltimore, Md. 


BALTIMORE - - 


MARYLAND 


WORKS 
ATLANTIC WHARF, BOSTON STREET & LAKEWOOD AVE. 


For PACKERS and 
MANUFACTURER? |j 


FOon 


GE CAPACITY 
tong EX PERIENE: 
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SMILE AWHILE 


Colored Recruit—Say, sahjent, lucidate to me de s’nificance 
ob dis heah numbah which pears on mah loomnum lavilleah. 

Old Timer—Boy, listen to knowledge. Dat’s yo heavenly 
billet numbah in case de ole bony gent wid de crooked razoo 
axadentally unhitches yo’ soul from yo’ galluses. 

Colored Recruit—Hot towel! Sho’ hopes mah wings fits bet- 
tah dan des cowhide bahges, p’vidin’ ah has to propel mahse’f 
to Numbah 8,250,884 Pahdise Avenoo.—American Legion Weekly. 


The Crisis. 
First Gentleman—Did you get home last night before the 
storm? 
Second Ditto—That’s when it started—Kasper (Stockholm). 


Economy. 
“Fadder, dese shoes hurts me every step I take!” 
“Then take longer steps and dere won’t be so many hurts.” 


Too Much. 


Personally we think it is nice for a man to be always cheer- 
ful, but it gets on our nerves for a dentist to sing at his work.— 
Dallas News. 


Limited Praise. 


“What makes you say that the lady is as pretty as a pic- 

“Well, you see, I was thinking of modern art.”—Meggen- 
dorfer Blaetter (Munich). 


_ “We will never take another drop” is a good resolution for 
prices. 


It isn’t what a man stands for as much as what he falls for. 


No Harm in Thinking. 
Jack—You certainly disgraced me at the banquet last night 
when you got drunk. 
Jill—What did I do? 
Jack—When the charlotte russe was served you tried to blow 
the foam off it. 


He Knew. 
Johnny was late at school and explained tliat a wedding at 

his house was the cause of the delay. 
“That’s nice,” replied teacher, “who gave the bride away?” 


“Well,” Johnny answered, “I could have, but I kept my 
mouth shut.” 


“Dat’s My Speed.” 
“Golly, Moses; Dey got strawberries and cherries and all 
kinds o’ fruit covered wit candy. What kind shall ah git?” 
“Git a choc’lat covered watermillion. 


An Important Question. 

Two powerful colored stevedores who had some sort of fall- 
ing out were engaged in unloading a vessel at a St. Louis dock. 
Uncomplimentary remarks and warnings of intended violence 
re exchanged whenever the two passed each other with their 
trucks. 

“You jest keep on pesticatin’ around wid me,” declared one 
of the men, “an’ you is gwine be able to settle a mighty big 
question for de sciumtific folks.” 

“What question dat?” asked the other. 

“Kin de dead speak?” 


THE FOOD-HYMN OF THE COOK-GOBLINS 
By Hugo Lofting in “Judge.” 
Down where the glow-worms faintly glitter, 
Down where the fire-flies gleam and flitter, 
Come, listen to the sausage twitter, 
Sizz and crackle in the pan! 
Tripe or truffles, fancy fishes, 
It doesn’t matter what your wish is; 
None prepare such luscious dishes 
As the gay Cook-Goblins CAN. 
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WHERE TO BUY 


———=the Machinery and Supplies you need and the Leading Houses that supply them. 


Apple Paring Machines. See Paring Machines. 
Automatic Canmaking Machinery. See Can- 
makers’ Machinery. 


BASKETS (wire), scalding, picking, etc. 
A. K. Robins & Co., Baltimore. 


BELTS, carrier, rubber, wire, etc. 
La Porte Mat & Mfg. Co., La Porte, Ind. 
Bean Cleaners. See Cleaning & Grading Mchy. 
Beans, Dried. See Pea and Bean Seed. 
Belting. See Power Plant Equipment. 
Berry Boxes. See Baskets, wood. 


BLANCHERS, vegetable and fruit. 


Ayars Machine Co., Salem, N. J. 
Co., Silver Creek, N. Y. 
obin Co., Baltimore. 
Blowers, ‘See Pumps. 

BOILER COMPOUNDS. 


Grasselli Chemical Co., Cleveland, O. 


AND ENGINES, steam. 


W. Caldwell & Sons Co., Chicago. 
biw, Renneburg & Sons Co., Baltimore. 

K. Robins & Co., Baltimore. 
aS A. Tarr, Inc., Baltimore, Md. 
Bottle Capping Machines. See Bottlers’ Mehy. 
Bottle Caps. See Caps. 
Bottle Cases, wood. See Boxes, Crates, Shooks. 
Bottle Corking Machines. See Bottlers’ Mchy. 
Bottle Fillers. See Bottlers’ Mchy. 


BOTTLERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 


BOTTLERS’ SUPPLIES. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Bottle Screw Caps. See Caps. 
Box Nailing Machines. 


BOXES, CRATES and Shooks, weod. 
Baltimore Box & Shook Co., Baltimore. 
Box Co., Baltimore. 
D. Dreyer & Co., Baltimore. 
Eates Box Co., Louisville, Ky. 
Boxes, corrugated paper. See Corrugated 
Paper Products. 
Boxing Machines, can. See Labeling Machines, 
cal. 
BROKERS. 
Cc. L. Jones & Co., Chicago. 
J. M. Zoller Co., Baltimore, Md. 
Buckets and Pails, fiber. See Fiber Containers. 
Buckets and Pails, metal. See Enameled 


Buckets. 
Buckets, wood. See Cannery Supplies. 


BURNERS, oil gas, gaseline, etc. 
A. K. Robins & Co., Baltimore. 


BY-PRODUCTS, machinery. 
Edw. Renneburg & Sons Co _ Baltimore. 
Burning Brands. 
Cabbage Machine See Traut Machinery. 
Can Conveyors. Conveyors and Carriers 


CAN COUNTERS. 
Ams Machine Co., Max, New York City. 
Ayars Machine Co., Salem 
Can Fillers. See Filling Machines. 


CANMAKERS’ MACHINERY. 


Ams Machine Co., Max, Mew York City. 
E. W. Bliss Co. Brooklyn ae %. 

Cameron Can ‘“ichy 

John R. Mitchell Baltimore. 

Seattle-Astoria Iron Works, Seattle, Wash. 

Slaysman & Co., Baltimore. 

Stevenson & Co., Baltimore. 

Can Markers, See Stampers and Markers. 

Can Lacquers. See Lacquer Man 


CANNERY SUPPLIES. 


Ayars iapine Co., Salem, N. J. 

A. K. Robins & Co., Baltimore. 
Sinclair-Seott Co., Baltimore. 

Zastrow Machine Co., Baltimor 

Canning Experts. See Conauiting Experts. 


Can 
Can yg See Stam and Markers. 
Can Testers. See Can ers’ Machinery. 


OAN-WASHING MACHINES. 
Capping Machines, bottle. See Bottlers’ Mchy. 


Consult the advertisements for details. 


CANS, tin, all kinds. 


American Can Co., New York. 
Can Co., Baltimore. 

W. Boyer & "Co., Baltimore. 
Can Co., Syracuse, N. Y. 
Fidelity Can Co., Baltimore. 
Heekin Can Co., Cincinnati, O. 
a Can Co., Baltimore. 
Southern Can €o., Baltimore. 


Virginia Can Co., Roanoke, Va. 
Cans, fiber. See Fiber Containers. 
CAPPING MACHINES, seldering. 
avem Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 
Capping Machines, colderless. See Closing 


achines, 
Capping Steels, soldering. See Cannery Supls. 


CARRIERS and Conveyers, gravity. 
H. W, Caldwell & Sons Co., Chicago. 


Karl Kiefer Machine Co., Cincinnati, Ohio. 


Cartons. See Corrugated Paper Products. 

Catsup For the work. 
See Pulp Mchy.; for bottling, ottlers’ 
Mchy. 

Chain Belt Conveyors. See Conveyors. 


Chain for elevating, conveying. See Convey- 
ors. 


Checks, employees’ time. See Stencils. 
Choppers, food, fruit, mincemeat, etc. 
Chutes, Gravity Spiral. See Carriers. 
Cider and Vinegar Makers’ Supplies. 


CLEANER AND CLEANSER (Wyandette). 
J. B. Ford Co., Wyandotte, Mich. 
CLEANING AND GRADING MACHINERY, 
fruit. 
Huntley Mfg. Co., Silver Creek, N. Y. 


& MAOHINERY, 


seed, 
Huntley’ Mig Co., Silver Creek, N. Y. 
K. Robins & Co., Baltimore. 
Sinbiair scott * Baltimore. 


Cleaning and. Washing Machines, bottle. See 
Bottlers’ Machinery. 


Cleaning Machines, can. See Washers. 
Clocks, process time. See Controllers. 


CLOSING MACHINES, epen top cans. 


Ams Machine Co., Max, New York City. 
E. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mch y Co.. Chicago, 
Seattle-Astoria Iron Works, Seattle, Wash. 


Coated Nails. See Nails. 

Coils, copper. See Copper Coils. 

Condens Milk Canine Machinery. See 
Milk Condensing Mchy. 


COLORS, Certified for foods. 
National Aniline & Chemical Co., New York. 


W. Caldwell & og Co., Chicago. 
Fa Porte Mat & Mfg. Co., La Porte, Ind 
Link-Belt Co., Chicago. 
A. K. Robins & Co., Baltimore. 


COOKERS, continuous agitating. 


Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 


Cookers’ retors. See Kettles, ee 
Cookers and Fillers. corn. See Corn Cooker- 


ers. 
Coolers, vegetable and fruit canners. 


COILS for tanks, 


F. Langsenkamp. 


Jacketed Kettles. copper. 


CORN COOKER-FILLEBS. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 

CORN CUTTERS. ei 
A. R. Robins & Co., Baltimore. 


CORN SHAKERS (in the can). ' 
Ayars Machine Co., Salem, N. J. 


CORN HUSKERS and SILKERBS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Peerless Husker Co., Buffalo, N, Y. 


Conn, and Agitators. See Corn Cooker. 


CORRUGATED PAPER PRODUCTS. 
(Boxes, Bottle Wrappers, etc.) 
Hinde & Dauch Paper Co., reggae 


Stecher Litho. Co.. Rochester, N. 

U. 8. Ptg. & Litho. Co., Norwood, Yonio. 
Counters. See Can Counters. 

Countershafts. See Speed Regulating Devices. 


CRANES and carrying machines. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. ‘a 
Zastrow Machine Co., Baltimore. 


CRATES, Iron Process. 


Edw. & Sons 
A. K. Robins & Co., Baltim atid 
Zastrow Machine Co., 


Cutters, corn. See Corn Cutters. 

Cutters, kraut. See Kraut Machinery. 
Cutters, string bean. See String Bean Mchy. 
Dating Machines. See Stampers and Markers. 


DECORATED TIN (for Cans, Caps, etc.). 
American Can Co., New York. 
Southern Can Co., Baltimore. 
Dies, can. See Canmakers’ Mchy. 


_ DISTRIBUTING SYSTEMS, cern. 


Deublo-Seaming Machines” Ber 

uble- ing chines. See Closi M 
DRYERS, drying machinery. 
Edw. Renneburg & Sons Co., Baltimore. 


ELEVATORS, Warehouse. 
Employees’ Time Checks. See Stencils. 


ENAMELED BUCKETS, PAILS, etc. 
A. K. Robins & Co., Baltimore. 
Engines, Steam. See Boilers and Engines. 
— -lined kettles. See Tanks, glass 


EVAPORATING MACHINERY. 
Edw. Renneburg & Sons Co., Baltimore. 


EXHAUST BOXES. 

Ayars Machine Co., Salem, N. J. 

Peerless Husker Co., Buffalo. 

A. K. Robins & Co., Baltimore. 

Factory Stools. See Stools. 

Factory Supplies. See Cannery Supplies. 

Farming Machinery. 

Fertilizers. 
FIBRE CONTAINERS fer foed (not her 

metically sealed). 

American Can Co., New York. 

Continental Can Co., Inc., Syracuse, Chicago. 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
FIBRE PRODUCTS, boxes, boxbeard, etc. 

Hinde & Dauch Paper Co., Sandusky, Ohio. 

Cookers. See Corn Oooker- 

rs. 

Filling Machines, bottles. See Bottlers’ Mchy. 


FILLING MACHINES, can, 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J i 
Karl Kiefer Machine Co., Glncinnati, 
Huntley Mfg. Co., Silver Creek, 

Peerless Husker en Buffalo. 

A. K. Robins & Co., Baltimore. 

Sinclair-Scott Co., Baltimore. 

Fillin — — syrup. See Syruping Ma- 
chines 


FINISHING MACHINES, catsup, etc. 
s Co., Baltimore. 
Co., Baltimore. 


FLUX, soldering. 


Grasselli Chemical Co., Clev: Ohio. 
Food Choppers. See Chop gg 
Friction Top hg See < s, tin. 

Sruit age ders. See Cleaning and Grading 


Mchy., fruit. 
Fruit Parers. See Paring Machines. 


FRUIT PITTERS and seeders. 


——— — 4 Co., Silver Creek, N. Y. 
Cider Makers’ Mch 


- Gasoline Firepots. See Cannery Supp ue 
Ganges. pressure, time, etc. See Power Plant - 
quipment. 


GEARS, sDent. 
H. W. Caldwell & Son Co., Chicago. 


GENERAL AGENTS for Machinery Mfrs. 
A. K. Robins & Co., Baltimore. 
Generators, electric. See motors. 
Glass-lined Tanks. See Tanks, glass-lined. 
Governors, steam. See Power Plant Equip. 
Grading Mches. See Cleaning and ve | Mchy. 
Gravity Carriers. See Carriers and Con- 


See Corn Huskers. 
See Cleaning and Grad- 
ng 


Hoisting rns | Carrying Mches. See Cranes. 


Hominy Making Machinery. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 
a (for determining the Density 
—— Brines, etc.) See Cannery 


veyors. 
Green Corn Huskers. 


Ink, oo stamping. See Stencils. 


INSURANCE, canners’. 


Canners’ Exchange, Lansing B. Warner, 
hicago. 


Jacketed Kettles. See Kettles, copper. 


JACKETED PANS, steam. 
¥. H. Langsenkamp, Indianapolis, Ind. 


Jars, fruit. See Glass Bottles, etc. 
Juice Pumps. See Pumps. 

Kerosene Oil Burners. See Burners. 
Ketchup Fillers. See Bottlers’ Mchy. 


KETTLES, copper, plain er jacket 
F. H. Langsenkamp, Indianapolis, Ina. 


Kettles, enameled. See Tanks, glass-lined. 


KETTLES, precess. 
Ayars Machine Co. Salem, N 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimo: ore. 
Zastrow Mchy. Co., Baltimore. 


KNIVES, miscellaneous. 
A. K. Robins & Co., Baltimore. 


KRAUT MACHINERY. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 


LABEL Manufactu: 
Calvert Lithograph Detroit. 
H. Gamse & Co., Balt imore. 
R. J. Kittredge "& Co., Chicago. 
Simpson & Doeller Co., 
Stecher Litho. Co., Rochester z. 
U. 8. Printing & Litho. co. eT Ohio. 


LABELING MACHINES, can 
The Fred. H. Knapp Co., a eal N. Y. 

LABORATORIES for analysis of goeds, etc. 
National Canners Asso., Washington, D. C. 


Markers, can. See Stampers and Markers. 
Marking Ink, pots, ete. See Stencils. 
Marmalade Machinery. See Pulp Machinery. 
Meat Canning Machinery. 

Meat Choppers. See Choppers. 


MILK CONDENSING & CANNING MCHY. 
Ayars Machine Co., Salem, N. J. 


MILL SUPPLIES, Pulleys, Etc. 
H. W. Caldwell & Sons Co., Chicago. 


Molasses Filling Machines. See Filling Ma- 
chines. 


Nailing Machines. See Box Nailing Machines. 
OYSTER CANNERS’ MACHINERY. 


Edw. Renneburg & Sons Co., Baltimore. 
Packers’ Cans. See Cans. 
Pails, tubs, ete., fibre. See Fibre Containers. 


Paper Boxes. See Corrugated ge Products. 

Paper Cans and Containers. See Fibre Con- 
tainers. 

Paring Knives. See Knives. 


PARING MACHINES. 
Sinclair-Scott Co., Baltimore. 


PASTE, canners' 
Arabol Co., York City. 

The Fred. . Knapp Co., Yonkers, N. Y. 
PEA and BEAN SEED. 
Leonard Seed Co., Chicago. 
J. B. Rice Seed Co., Cam 

Rogers Bros., Chicago. 


THE CANNING TRADE. 


PEA CANNEBS’ MACHINERY. 
Anderson-Barngrover Mfg. Cy San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 
Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & ox Baltimore. 


Pea Harvesters. See Farming Machinery. 


Pea Hullers and Vin 
Chisholm Scott Co. Columbos, oO. 
Frank Hamachek, ‘Kewaunee, Wis. 


Pea Vine Feeders, 
Chisholm Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, ‘Wis. 


PEELING KNIVE 
A. K. Robins & Co., Daten, 


Peach and Cherry Pitters. See Fruit Pitters. 


PEELING MACHINES, 

National Peeling Machine Co., San Francisco, 
Baltimore. 

Sinclair-Scott Co., Baltimore. 


PEELING TABLES, continueus. 
Anderson-Barngrover Mfg. Co., Jose, Cal. 
Ayars Machine Co., Salem, N. J. 

A. K. Robins & Co., Baltimore. 

Sheet Metal. See Sieves and 
ereen 

Picking Boxes. Baskets, etc. See Basket 

a Belts and Tables. See Pea Canners’ 


APPLE MACHINERY. 
Pn R. Mitchell Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. See Scales. 
Picking Belts and Tables. See Pea Canners’. 


POWER PLANT EQUIPMENT. 
H. W. Caldwell & Son Co., Chicago. 
Power Presses. See Canmakers’ Machinery. 
Power Transmission Mchy. See Power Plant 
uipment. 


PRESERVERS’ MACHINERY 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
MACHINERY. 
Indianapolis. 
Robins & Co., Baltimore. 
Scott Co., Baltimore. 


PUMPS, air, water, brine, syrup. 
A. K. Robins & Co., Baltimore. 
Ams Machine Co., Max, New York City. 


Regulators for Cookers, etc. See Controllers. 
Retort Crates. See Kettles, process. 
Retorts, steam. See yo process. 
Rubber Stamps. See Stencils. 
Saccharometers (syrup testers). See Cannery 
Supplies. 
SALT, canners. 


Colonial Salt Co., Chicago, Buffalo, Akron, Ohio. 


Sanitary Cleaner and Cleaner. See Cleaning 
Compounds. 

Sanitary —- top) cans. See Can 

Sardine Knives and Scissors. 


SCALDERS, tomato, etc. 
Anderson-Barngrover ‘Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. 7. 

Huntley Mfg. Co., ‘Silver Creek, N. Y. 
Edw. Renneburg ’& Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 


Scalding and Picking Baskets. 
Serap Bailing Press. 
Screw Caps, bottle. See Ca =. 
Sealing Machines, bottle. Bottlers’ Mchy. 
Sealing Machines, sanitary cans. See Closing 
Machines. 
SEEDS, canners’, all varieties. 
Livingston Seed Co., Columbus, a 
D. Landreth Seed Co., 
Seed Co., Chic: 
J. B. Rice Seed Co., ridge, 
Rogers Bros., Chicago. 
Separators. See Pea Canning Mchy. 
HEET METAL WORKING MACHINERY. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mch y. Co., Chicago, Ill. 
Shooks. See Boxes, Crates, etc. 


See Baskets. 


SIEVES AND SCREENS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 
SILKING MACHINES, corn. 
Huntley Mfg. Co., Silver Creek 
fruit and vegetable. and 
Slicers. 
SOLDER. 

Sorters, pea. See Cleaning & Grading Mchy. 
SPEED REGULATING DEVICES (for Ma- 
chines, belt drives, etc.). 
Sinclair Scott & Co., Baltimore. 
Huntley Mfg. Co., Silver Creek, N. Y. 
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WHERE TO BUY—Continued 


STAMPERS AND MARKERS. 
Ams Machine Co., Max, New Yors City. 
Steam Cookers, continuous. See Cookers 
Steam Jacketed Kettles. See Kettles. 
Steam Pipe Covering. See Boiler and Pipe 
Covering. 
Steam Retorts. See Kettles, process. 


STEEL STOOLS, CHAIRS, Etc. 
STENCILS, marking pets and brushes, brass 
checks, rubber and steel type, burning 


brands, etc. 
A. K. Robins & Co., Baltimore. 


STIRRERS FOR KETTLES. 
F. H. Langsenkamp, Indianapolis. 


STRING BEAN MACHINERY. 
Chisholm-Scott Co., Columbus, Ohio. 
—s Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Baltimore. 


oe engine room, line shaft, etc. See 
ower Plant Equipment. 


say polly and General Agents. See Gen- 
era 
Switchboards. “See Electrical Appliances. 


SYRUPING MACHINE. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. Z. 

Karl Kiefer Machine Co., Cincinnati, Ohio. 

Peerless Husker Co., Buffalo, 

A. K. Robins & Co., Baltimore. 

Syrup Testers (saccharometers). See Micro- 
scopic Apparatus. 

Tables, picking. See Pea Canners’ Mchy. 


METAL. 
H. Langsenkamp, Indianapolis. 
AE... Co. d. 
TANKS, glass lined 
F. H. Langsenkamp, Ind. 


TANKS, WOODEN. 

W. E. Caldwell Co., Louisville, Ky. 

Temperature Gauges. See Recording Instru- 
ments 

ee Regulating Apparatus. See Con- 
rollers. 

Testers, can. See Canmakers’ Mchy. 

Ticket Punches. See Stencils. 

Time Controllers, process. See Controllers. 

Tin Lithographing. See Decorated Tin. 


TIN PLATE, canmakers’. 
Tipping Machines. See Capping Machines. 


TOMATO CANNING MACHINERY. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem. N. 

Huntley Mfg. Co., Silver Creek, N. Y. 
National Peeling Machine Co., San Francisco, 

Baltimore. 

A. K. Robins & Co., Baltimore. 
Tomato Seed. See Seeds. 
TOMATO PEELING MACHINE 
National Peeling Machine Co., San Francisco, 
Baltimore. 
TOMATO WASHER: 
Ayars Machine Co., Saicm, J. 
A. K. Robins & Co., Baltimore. 


Transmission Machinery. See Power Plant 
Equipment. 

Trucks, Platform, etc. See Factory Trucks. 

Tumblers, glass. See Glass Bottles, ete 

Turbines. See Electrical Machinery. 

ee Speed Countershafts. See Speed Reg- 
ulators. 


VALVES. 
H. W. Caldwell & Sons Co., Chicago. 
Vegetable Corers, etc. See Corers and Slicers 
Vegetable Parers. See Paring Machines. 
Viner feeders. See Viners and Hullers. 


VINERS AND HULLERS. 
Chisholm-Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis. 
Washers, bottle. ‘See Bottlers’ Machinery. 
Washers and scalders, fruit, etc. See Scalders. 
WASHERS, can and jar. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. ¥. 
A. K. Robins & Co., Baltimore. 
Washing and Scalding Baskets. See Baskets. 
Windmills and Water Supply Systems. See 
Tanks, wood. 
Wiping Machines, can. See Mehy. 
Wire Bound Boxes. See Boxe 
Wire Scalding Baskets. See Baskets. 
paper. See Corrugated Paper 
roduc 
Wrapping Machines, can. See Labelling Mchs. 


WYANDOTTE—Sanitary Oleaner. 
J. B. Ford Co., Wyandotte, Mich, 
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